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1 PARTICULARS
Application
Applicant
Trading As
ABN
Proposed Premises
Land Use Class
Existing Operations
Existing Premises

Liquor Store Licence
Free Run Pty Ltd
Wise Child Wine Store
75 667 887 304
Shop 21a, 21-33 Market Street, Fremantle WA 6160
Approved Use – Liquor Store
Liquor Store Licence Number 6030004648
28 Thompson Road, North Fremantle WA 6159

This report has been prepared by the Applicants – James Whineray and Lucy Byrnes (Directors) of Free Run
Pty Ltd Trading as Wise Child Wine Store – in support of a Liquor Store Licence.
Figure 1: Applicant and Proposed Premises Details

2 BACKGROUND
The Applicant, Free Run Pty Ltd (the Applicant) is seeking a liquor store licence for the
abovementioned premises at Shop 21a 21-33 Market Street, Fremantle (the Premises) to expand their
existing trading of Wise Child Wine Store (WCWS), for the sale of specialty low intervention wines in
Western Australia.
The Applicant has obtained in-principle support and is currently awaiting Development Approval (DA)
for application in regard to signage, considering the heritage status of the Premises. The Applicant is
ready to proceed with establishing WCWS Market Street Fremantle, if and as soon as, the liquor store
licence is conditionally granted. Thereafter, the Applicant is in a position to complete a prompt fit-out
and will be ready to trade as soon as possible.

2.1 About the Applicant
WCWS is currently operating under a liquor licence as a wine store, specialising in natural or minimal
intervention wines. The term ‘natural’ refers to a new wave of wines that are made using wild
fermentation and without any additives throughout the winemaking process. These wines are made
from organically and biodynamically farmed fruit and are naturally free of additives including all yeasts
as well as conventional fining and filtration techniques ensuring that they remain 'alive' much like
kombucha. The majority of the wines that WCWS stock are produced from small, family-run vineyards
in Australia and overseas that strive to nurture the environment and create a more sustainable
agricultural future. With an extensive range of Western Australian produced wines alongside a curated
international wine list, WCWS also carries a small range of craft beers, ciders and select spirits.
Since opening their doors in July 2018, the neighbourhood has welcomed WCWS with warmth and
enthusiasm and the store has contributed to the social capital of the community through its
opportunities for interaction and low-key community-focused collaborative events. WCWS, as a
popular local wine store, attracts buyers local to the area, local to Perth, nationally and globally. Due
to the boutique offering and delivery options provided by the store, WCWS has gained regular
customers within a 25km radius of the existing store – as far north as Scarborough and as far south
as Mandurah in the metropolitan area.
WCWS North Fremantle, as pictured in Figures 2 and 3, has more than 7,000 followers on Instagram
and Google reports a ranking of 4.8 out of 5 for the WCWS operation of business. The Applicant holds
a strong social media presence that has exponentially aided the growth of WCWS, given the tuckedaway position of the Premises in the North Fremantle locality. The Applicant’s agility in managing the
WCWS social media platform has turned internet followers into paying customers of lasting value.
4

Figure 2: WCWS North Fremantle Store and Owners

James Whineray and Lucy Byrnes, directors of WCWS (pictured above), took over the licence of what
was then a totally different liquor outlet. The Premises has undergone a radical transformation in both
stock and fitout and has been pushed to significantly new heights.
The Applicant delivers a unique approach to the sale and supply of alcohol. With a direct focus on the
sustainable nature of wine production from small-scale, artisanal wineries across Australia and
overseas, the wines that WCWS supplies are highly specialised products that seek to redefine the
nature in which alcohol is both appreciated and consumed. By eschewing the sale of conventional
wines from mass-produced, commercial wineries, WCWS instead highlights wines that adhere to
ethical farming practices both in the vineyard and winery. This ethos is similarly aligned to a host of
other liquor and beverages, including craft beers, ciders, low-alcohol products, sake and artisan spirits.
The Applicant is similarly invested in supplying an extensive array of boutique non-alcoholic products
that encompass everything from non-alcoholic beers, sparkling wines, esoteric tea-based drinks and
distilled spirits where the alcohol has been removed. A sizeable range of non-alcoholic drinks will be
stocked including specific alcohol alternatives, with over 40 lines currently available at WCWS North
Fremantle, the applicant intends to broaden the variety of alcohol-free beverages at the proposed
premises. WCWS is not seeking to stock a range of liquor commonly available at the national chain
liquor stores that dominate the packaged liquor market in the locality. The emphasis is on supplying
the locality with a highly tailored, boutique environment where sustainable wines are celebrated, and
commercialisation is eschewed.
As noted above, WCWS specialises in wines that are produced using predominantly organic vineyard
practices with little to no additives. This style of natural winemaking has yet to fully infiltrate the
consumer drinking culture, however there is a mounting groundswell across the nation's fine-dining
and boutique bar scene. While many independent bottle shops are turning towards natural wines and
electing to stock a small range, they offer no more than a few products and general offerings remain
hard to find within the Fremantle locality. The distinctive nature of the liquor that WCWS stocks means
that the manner in which it is consumed varies greatly from its commercial counterparts. While the
boutique element drives the price up, it also ensures that the customer is fully invested in the
singularity of the product.
The Applicants are recognised within the industry for this ethos, as is evident with letters of support
provided by the CEO of Wines of WA, the peak industry body for WA wine producers and the highly
regarded Winemaker and biodynamics trailblazer, Vanya Cullen, Managing Director of Cullen Wines
(Appendix 1). A direct quotation from one of these letters is provided below.

5

“I note particularly that Wise Child supports WA craft producers of a range of beverages who are not
stocked by larger/chain outlets. The addition of such a stockist in Fremantle’s tourism precinct will
provide visitors to WA access to a range of products from across the state – a unique and valuable
contribution.” – Larry Jorgenson, Chief Executive Officer, Wines of WA
The Applicant is committed to supporting and working with local producers, as well as offering highly
professional, personalised service to discerning and diverse consumers through its offering of unique
products. The Applicant considers that the proposed liquor store has the capacity to offer a diverse
range of products and make a unique contribution to the locality by enhancing the growing diversity
of Fremantle and to cater to those who seek out a considered alternative to the mainstream liquor
industry.
The following images of WCWS North Fremantle reveal a noticeable absence of cheap mainstream
mass-produced items, that promote a poor drinking culture, such as Emu Export, VB, Carlton Draught,
Corona, Jim Beam, Vodka Cruiser, UDL and Cask Wine, which are strictly not sold on premises.

Figure 3: WCWS Boutique Products

The Applicant has carefully considered the Director’s Public Interest Assessment Policy in the
preparation of this Public Interest Assessment submission which is submitted in support of the
Application. This Public Interest Assessment submission will detail how the proposed liquor store will
cater for the requirements of consumers for boutique liquor. It will also detail how the Premises will
accommodate the development and diversity of the liquor and hospitality industries in the locality
and meet the key objects of the Liquor Control Act 1988 (WA) (the Act).

2.2 The Proposal
WCWS has been designed as an open and inviting venue that celebrates the culture of winemaking
nationally as well as internationally. The proposed Premises will provide people with a space where
they can browse a whole new range of wines, grape varietals and wine making techniques that would
otherwise be unknown to them. The Premises intends to be a cultural sanctuary where customers can
have access to sustainable, organically produced drinking wines as well as exclusive, top-shelf
products to mark a celebration. This emphasis on a new and divergent drinking culture transcends the
mere sale and consumption of alcoholic beverages and is instead rooted in the time-honoured
traditions of artisanal winemaking. The Premises aims to not only celebrate the history of grape
growing and winemaking but also make it accessible to the wider community. The Fremantle locality
places a distinct emphasis on both creating and maintaining a dynamic City Centre where arts, culture
and community come together. The positioning of a boutique liquor outlet in the midst of the City
Centre will seek to reinforce the objectives and visions of the Fremantle Strategic Community Plan.
6

Not only will WCWS Market Street draw people into the Fremantle City Centre, but also provide
notable convenience from those living, working and recreating there. With the recent decentralisation
of State Government offices, there has been significant growth in the number of daily workers in
Fremantle. This move has enabled the opening of 23 retailers in the new FOMO development, the
majority of which are food outlets. WCWS provides an opportunity for the local workforce, residents
and visitors to purchase packaged liquor on their way home from Fremantle, or on their way in to
enjoy one of Fremantle’s new and existing BYO restaurants.
The Applicant is seeking to establish a unique service in the locality that extends far beyond a typical
liquor store. The proposed retail space at the Premises will be approximately 45m² and will provide
consumers with a streamlined, bespoke environment and unlike mainstream liquor outlets. Dimmable
ambient lighting will highlight the stock on display and pinpoint the custom-built wine racks, sliding
display drawers and temperature-controlled wine fridges. An extensive selection of gourmet snacks
will be on offer including imported tinned fish, small-batch bar snacks and chips, jarred pickles,
preserves, local olive oil and handmade chocolate.
Like many of the shop fronts in the locality,
the proposed Premises’ heritage listing is one
to be celebrated. The Applicant will employ
minimal brand material and street front
signage on the exterior to maintain the
character of the building. The Applicant is not
seeking to plaster the façade of the Premises
with liquor sales and promotions, rather
enhance the historic built form and cultural
development that underpins Fremantle.
The proposed Premises is advantageously
placed alongside Kakulas Grocery and more
importantly the Kakulas owned Little Sister
Delicatessen, Perth’s premium purveyor of
artisanal cheese. Boasting an extensive range
of local and imported handmade cheese,
house-cured charcuterie and antipasti, the
strategic placement of a boutique wine store
directly adjacent to a gourmet delicatessen
will result in a uniquely harmonious alliance.
This invaluable link between premises, will not
only benefit the mutual businesses but further
the vibrancy, dynamism and amenity within
Fremantle. It is due to the abovementioned
reasons that this placement of the proposed
Premises is of unprecedented significance to
both the Applicant and the Kakulas Group.
The layout of the proposed Premises can be
seen in Figure 4, which includes cool fridges
and custom-built wine displays. Imagery of
the existing WCWC North Fremantle store is
further provided in Figure 5 to provide an
example of the store aesthetic.

Figure 4: Proposed Premises Floor Plan
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Figure 5: Indicative Store Aesthetic
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A liquor store licence under section 47 of the Liquor Control Act 1988 (the Act) authorises the sale
and supply of liquor for consumption off the licensed premises. This includes situations where the
liquor is being sold online to the general public.
An application for a liquor store can include a request to authorise free tastings. Free tastings are
permitted for:
• Consumption on a part of the licensed premises as approved by the licensing authority.
• For consumption off the premises.
The sample amounts that can be offered by licensees when conducting tastings are:
• Wine 50 ml
• Beer 100 ml
• Spirits 15 ml
The below presents the indicative trading days and hours of the premises, as well as the intention to
provide tastings on site to showcase product from local winemakers.
Trading Days
Trading Hours*
Tasting Frequency

Monday to Sunday (7 days a week)
Monday to Sunday 10am to 7pm
Fortnightly to monthly

*Indicative only and subject change, within permitted trading hours and requirements for liquor stores use.

Figure 6: Indicative Trading Days and Operating Hours

The Applicant aims to provide customers with a choice of products that are in demand and not
currently widely available at the existing liquor retailers in Fremantle and surrounds, with the exclusion
of the North Fremantle location. The Applicant has a focus on customer service and hires staff
accordingly who have a passion for the product and can offer a unique buying experience for the
customers. The range of products have been specifically selected for the boutique Premises and the
customers in the locality. The Applicant is constantly monitoring the changing requirements of
consumers, trends in the market and new local producers.

2.3 Manner of Trade
The proposed Premises will be a unique and exceptional liquor store, It will have a fit out more akin
to a European providore and small tasting bar, rather than what is commonly found at liquor stores.
WCWS Market Street Fremantle will provide a highly personalised style and service with an exceptional
attention to detail. Among the individualised touches will be tailored display labels and pricing tags
with staff names and their recommendations.
Customers will enjoy a special one-stop-shopping opportunity where handmade, sustainable, small
batch liquor and gourmet snacks will be available to buy in one transaction.
The physical and operational style of the proposed Premises will be designed to draw attention to the
liquor as something that is to be appreciated, respected and savoured. The average price of liquor at
WCWS Market Street Fremantle will be higher than most other liquor stores reflecting the premium
and exclusive nature of products and the first-rate shopping experience to be provided. The cheapest
single bottle of wine will be over $20 and the most expensive single bottle of wine will be in excess of
$600.
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The liquor at the proposed Premises will bear highly artistic labelling which further differentiate the
products to those sold at mainstream liquor outlets. These creatively individual labels add a further
dimension to the ambience and appeal of the browsing area. Generally, most small batch and craft
liquor products include unique and often elaborate, highly decorative, artistic and considered
packaging which is, itself, a real feature of the products. The following images are just a few examples:

In total contrast is the packaging of mass-produced mainstream liquor which the Applicant will not
be stocking, shown by the following few examples:

3 LOCATIONAL CONTEXT
3.1 Locality
The below Supreme Court judgement extracts, in relation to Liquorland (Australia) Pty Ltd v Director
of Liquor Licensing [2021] WASC 3661, have been included for the purpose of providing support for
and acknowledgement of the existing premises operated by WCWS in North Fremantle. All quotations
are attributed to the Honourable Justice Archer (referred to as Archer J).
“The word ‘locality’ in s36B of the Act denotes an area that surrounds, and is geographically close to,
the location of the proposed premises.”
“Given the context and purpose of s36B, the word 'locality' is intended to indicate the same concept
of neighbourhood. I consider that, in this context, it means the geographical area surrounding the
proposed site. Section 36B seeks to add an additional hurdle before a licence may be granted under
which packaged liquor can be sold. It seeks to ensure that there are not multiple premises in close
proximity to one another selling packaged liquor.”
“This is not to say that the 'locality' will inevitably, or even usually, be a circular area within a particular
radius of the proposed site. The shape and size of the 'locality' may be influenced by topographical
features (including man-made features such as roads) and the areas from which the proposed site
could be accessed reasonably easily on foot or push-bike. If there is a community in the area of the
proposed site, the geographical spread of that community may also influence the shape and size of
the 'locality’.”
1

https://www.dlgsc.wa.gov.au/docs/default-source/racing-gaming-and-liquor/liquor/liquor-commission/liquor-decisions/liquorland-australia-pty-ltd-vdirecotr-of-liquor-licensing-2021-wasc366.pdf?sfvrsn=37e4353a_0
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“…due to the variety of factual situations that may arise, it is impossible to prescribe a specific test to
be applied or even an exhaustive list of the factors that will or may be relevant in the determination
of the locality in any given case. As has been observed in other jurisdictions, there will be some cases
where it will be easy to determine the locality, and other cases where it will not be. An example of the
former would be where the proposed premises was to be placed in a small country town. An example
of the latter would be where it was to be placed in the CBD.”
In relation to current application, the Applicant is aware that the positioning of their existing store in
North Fremantle can be viewed as direct locational competition to the proposed Premises in the
Fremantle CBD. With this in mind, the Applicant completed an in-house postcode survey to ascertain
the percentage of customers located south of the Swan River who travelled to WCWS to make their
purchases. The results found that over 80% of WCWS customers were either located north of the Swan
River or live locally in the North Fremantle locality. These findings suggest that packaged liquor outlets
primarily service the neighbourhoods in which they are located with customers opting for the most
convenient, localised approach to the purchase of packaged liquor. With these findings in mind, the
addition of a boutique packaged liquor outlet in the Fremantle CBD would similarly service the direct
neighbourhood.
In terms of sections 33 and 38 of the Act and the public interest, the PIA policy states that “the term
‘locality’ refers to the area surrounding the proposed licensed premises. This locality will be the area
most likely to be affected by the granting of an application in relation to amenity issues”. The PIA
Policy specifies that a 2km radius surrounding the proposed location of the Premises may be the
relevant area to be considered. The current locational context of WCWS North Fremantle sits outside
the 2km radius of the proposed Premises and can only be reached by crossing either the Fremantle
Traffic Bridge or the Stirling Bridge.
The 2km locality is dissected by the infrastructure of the Swan River, the Fremantle Traffic Bridge,
Hampton Road, Marine Terrace, South Street and the Fremantle train line, as well as the major industry
of the Fremantle Harbour, Fishing Boat Harbour, Success Harbour and the Fremantle Marina and other
man-made structures including other roadways and retail facilities.
To the north of the Fremantle CBD and within the 2km locality is the Fremantle Harbour, while Fishing
Boat Harbour, Success Harbour and the Marina are located to the southwest, comprising sizeable
portions of land within the radius. To the east and south of the proposed Premises lies mixed
commercial and residential land uses, including light industry and small-scale retail shopping
precincts.
For the purposes of section 36B of the Act, the Applicant submits that the relevant locality is an area
bounded by the train line and Swan River at its northern reaches. The relevant locality is dense
consisting of mixed-use precincts of commercial, retail, residential and light industrial uses. The
character of the area surrounding the subject site is anticipated to change substantially over the
coming years, with the City experiencing a one-in-a-generation transformation of the area that has
already dramatically altered the character and amenity of the locality.

3.2 Site Context and Character
The premises is located in the south metropolitan suburb of Fremantle (Walyalup), within the City of
Fremantle local government area (the City). Located 20km south of the Perth CBD, the local
government area includes approximately 34,844 residents. Due to the attraction of Fremantle’s
established natural amenity, historic built form, retail and recreation the area is a popular tourist
11

location and destination for locals alike, with the population in Fremantle swelling on weekends,
school holidays and days of special events.
The premises is located in the Fremantle city centre on the iconic Market Street, an extension of the
well-known “cappuccino strip” South Terrace (see Figure 7). The location is bounded by Fremantle’s
historic west end and the boat harbour to the west, the Fremantle Train Station and Inner Harbour to
the north and the Fremantle city centre retail, commercial and residential to the east and south.
The immediate surrounds of the premises include a range of speciality food stores – including Kakulas
Sister Grocer and Little Sister Delicatessen – a clothing store, a barber shop and co-working and office
space in the adjacent shop fronts (see Figure 8). To the north of the premises and extending further
along Market Street toward Pioneer Park is a real estate agency and the Fremantle Post Office.
Opposite the premises is the Fremantle Wesley Uniting Church and the Wesley Centre.

Figure 7: Local Context Map (Aerial View – adapted from Google Maps)

Figure 8: Adjoining Land Uses (Street View – adapted from Google Street View)
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The premises is located in the State Heritage Listed Princess Chambers (Biddles Building) (Place
No.952) at 21-27 Market Street, Fremantle. The building, built in 1899, is located in the wider West
End Conservation Area, was the home of the former Princess Theatre. A record of the place extracted
from the Department of Planning, Land and Heritage inHerit database in provided in Appendix 2. A
Sketch Plan of Princess Chambers is provided in Appendix 3.
It is noted that this application, nor future tenancy of the premises will unduly impact the heritage
value of the building in which it sits.

3.3 Transport, Parking and Accessibility
Fremantle is a location highly accessible by public transport, with both the Fremantle Train Station
and Fremantle Bus Station nearby, enabling both patrons and staff options. There are over 1,000 onstreet parking bays in the Fremantle City Centre, outside convenience locations such as banks, post
offices and stores. This is including street-parking accessible on Market Street.
Additionally, there are five dedicated larger car parking locations within 300m of the store, with the
nearest located approximately 100m from the store on Cantonment Street. Street parking is typically
short term (15 mins up to 2 hours), of which there is a range of free and paid street parking in closer
proximity to the premises, see Figure 9 for referenced locations and 100m catchment.
The City provides free accessible (ACROD) parking bays around the city centre. All dedicated paid car
parking locations will include a number of accessible bays. The design of the premises has considered
the shopping experience for people with mobility issues, including those who use a wheelchair,
including the entrance and movement around the store.

Figure 9: Transport and Parking Opportunity Map (adapted from Google Maps)
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3.4 Local Statutory Context
The Premises is within the ‘Central City’ zone under the Metropolitan Region Scheme and ‘City Centre’
zone under the City of Fremantle’s Local Planning Scheme No.4.
MRS Zoning
LPS Zoning
Local Planning Policies
Design Guidelines

Central City
City Centre
Relevant local planning policies impacting the use of the store, exclusive of
the Liquor Licence, will be complied with by the tenant.
The Premises is subject to compliance with
D.G.F14 ‘West End Conservation Area Policy’

Figure 10: Relevant Planning Context

3.5 Fremantle Revitalisation and Growth
The Kings Square Renewal Project (Walyalup Koort – Heart of Fremantle) is a once-in-a-generation
project completed late 2021 will see central Fremantle transformed into a vibrant civic, community
and commercial hub. With the completion of office accommodation in the FOMO building in 2020,
more than 1,500 state government employees relocated to the new commercial space. The Walyalup
Civic Centre has recently opened, reconnecting surrounding uses with the heart of Fremantle. Retail
tenancies have commenced on the ground level of the building with FOMO soon to become an urban
retail environment at the heart of Fremantle, with activity day and night.
Plans have been approved for the development of six storey mixed use development consisting of
141 hotel rooms (Adina Apartment Hotel) and retail and includes the redevelopment of the existing
Coles supermarket and specialty stores on one of the iconic Woolstores locations. The new hotel will
contribute to the transient population of Fremantle and support the local economy. This and
additional development in the City are captured in Figure 11.
Known property developer group Hesperia, owned by Adrian Fini, has recently purchased the historic
Elders Wool Stores with a view to start work in 2023 on creating a mixed residential and commercial
precinct that will see an influx of hundreds of new residents to the locality. The proposed new Spicer
Site development by Andrew Forrest will see a six-storey boutique hotel constructed in the heart of
downtown Fremantle. If approved, this new complex will include 117 rooms, a ground floor restaurant,
small bars, shops, a rooftop bar and swimming pool and a basement level public car park. Similarly,
the Prendiville family plans to open a new hospitality precinct in the old technical school on Market
Street, while mining magnate Angela Bennet has previously revealed plans for an apartment complex
at Fishing Boat Harbour.
Residential and mixed use projects under construction, including Little Lane, Liv, Montreal Commons
and M/27 Apartments, are attracting new residents to the area by selling the cosmopolitan lifestyle of
Fremantle known for its mix of small bars, restaurants and cafes along with the social and cultural
experiences offered.
Figure 12 presents a development pipeline presenting information that has been accrued by the City
since 2016 and was last updated 14 September 2021. This increase in development will see the
increase in population, addressed in section 4.2, and demand for products and services in the local
area. Given Fremantle’s reputation for a foodie district, the specialty product offered by WCWS will
seamlessly fit into the retail and specialty store culture that underpins the local identity and offer an
in-demand product not available within the locality.
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Figure 11: Elevation Imagery of Proposed Development Projects in Fremantle and Sales Imagery
Under
Construction
$157 million

Construction
Completed
$645 million

Residential:
612 dwellings

Residential:
255 dwellings

Residential:
1,093 dwellings

Retail and
Hospitality:
13,744m2

Retail and
Hospitality:
5,482m2

Retail and
Hospitality:
24,082m2

Office:
11,864m2

Office:
4,895m2

Office:
31,062m2

Hotel Rooms:
509

Hotel Rooms:
21

Hotel Rooms:
209

Plans Underway

Plans Submitted

Plans Approved

$729 million

$5 million

$329 million
Including

Further residential
and commercial
development at
Leighton beach,
Knutsford, City
Centre, Heart of
Beaconsfield, Burt
Street, Film Studio
at Victoria Quay

Residential:
11 dwellings
Hotel Rooms:
28

Figure 12: City of Fremantle Development Pipeline1

3.6 Licensed Premises
Within 2km of the Premises, which includes the suburbs of Fremantle, East Fremantle, Beaconsfield
and South Fremantle there are a total of 32 licenced venues comprising liquor store licences, hotel
licences and tavern licences.
Fremantle is the largest strategic metropolitan activity centre outside of the Perth CBD and inner-city
15

suburbs of Northbridge, East Perth and West Perth. This reflects the high number of licences issued
for restaurants, small bars, taverns and special facility purpose – including many uses associated with
waterside locations or actual on water uses such as charters. Of the aforementioned licences only the
liquor store licences, hotel licences and tavern licences are relevant to that provided by the proposed.
Of all licences within the 2km boundary only five are liquor store licences, one which is currently out
of commission, closed as part of the Woolstores redevelopment project - thereby the number of liquor
store licences are reduced from five to four.
Of the four liquor store licences, only one (the Freo Doctor
Liquor Store) is comparable to the offerings at WCWS
Market Street. The Freo Doctor has a highly limited supply
of natural, low intervention and organic wines, focusing
their in store supply on West Australian, Australian and
international craft beers.
No other premises is considered comparative in its
offering to that provided by the proposed.
The Applicant is benefitted by established relationships
with local and international distributors to provide an
offering to the Fremantle area that is unmatched by any
chain store or current supplier in the area.
A graphical representation of the location of these liquor Figure 13: Location of Liquor Store Licences
stores in comparison to the Premises is provided in Figure within 2km
13.

3.7 Impact on Amenity
As required by the PIA policy the Applicant has identified every existing licensed premises located
within the 2km locality. The only currently operating premises with liquor store licenses located within
a 2km radius of the proposed Premises are BWS (approx 400m), Cellarbrations (approx 550m), the
Bottle-O (approx 1.5km) and the Freo Doctor Liquor Store (approx 1.6km).
The remaining 21 premises within a 2km radius are made up of hotel and tavern licenses, including
one liquor store that is currently closed until further notice.
There are no other packaged liquor premises within 2km of the Applicant’s proposed Premises.
The Applicant company directors, Lucy Byrnes and James Whineray, have personally inspected
the existing four liquor store premises and identified the following:
Liquor Store
BWS (attached to Sail and Anchor)
Address
64 South Tce, Fremantle
Operating Hours
10am-10pm
Distance from Premises (approx.)
400m
• BWS South Terrace operates as a 'hole in the wall' liquor store that is attached to a dine-in drinking
tavern (the Sail and Anchor). The small outlet estimated to be approximately 30sqm.
• This premises specialises in budget wines from large commercial wineries, cask wines and clean skins
and stocks a very limited run of mainstream wines from WA wineries such as Skuttlebutt, Stella Bella,
Xanadu, Vasse Felix and Swings & Roundabouts.
• BWS sells a large range of cheap ciders, hard ciders and a vast array of pre-mixes and low-cost spirits
alongside 6-pack and carton sales of highly mainstream beers.
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The bottleshop area is not designed for slow browsing. The small floorspace is split into three levels,
with a design to enable 'grab and go' options, being a convenience focused outlet.
The main focus of the manner of trade was observed to be cheap wine and high volume and cheap
carton sales of major-brand beer and take-away spirits.
There is a focus on floor stacks of major brands at very low prices including Yellowtail, Yalumba, Pink
and Jacob’s Creek.
There are shelves of heavily discounted major brands. Mainstream products are a direct focus.
There are six main fridges of wine, produced in bulk by large companies, which include many major
brands from both WA and the eastern states, including Jacob’s Creek, Amberley, Houghton, Brown
Brothers, Vasse Felix, Stella Bella and Xanadu. The premises stocks a limited range of imported wines,
those being from major brand wineries such as Oyster Bay (NZ) and South Island (NZ).
The remaining eight fridge doors are an even mix between mass-produced beers, pre-mixed spirits,
hard cider, hard ginger beer and alcopops.
The only non-liquor products are chips, jerky, soft drinks, chewing gum and commercial ice-creams.
WCWS Market Street will not carry any of the liquor lines found at the BWS South Terrace.
Liquor Store
Cellarbrations
Address
1/152 High St, Fremantle
Operating Hours
9am-8pm
Distance from Premises (approx.)
550m
Located in one of Fremantle’s relatively disadvantaged precincts, Cellarbrations High Street sits among
a slew of empty premises, opportunity shops and in close proximity to St. Patrick's Community Support
Centre and Centrelink/Medicare Services. The premises is a medium sized liquor outlet and is estimated
to be approximately 100sqm.
Cellarbrations stock an almost exclusive range of low-cost, budget alcohol in the form of cask-wines,
clean-skins, pre-mixers, hard ciders, low-cost spirits and cheap fortifieds such as sherry and port.
99% of the product range is major brands produced and owned by major liquor conglomerates.
The beer selection is mostly focussed on Australia’s largest brewing companies including CUB and Lion
Nathan with a strong emphasis placed on carton sales of mass produced, mainstream beers. There is
a wall of craft beers towards the back of the shop that doesn’t seem to be appealing to their market.
There is a focus on floor stacks of major cask wine brands at very low prices including Berri Estates,
Stanley Tawny, Banrock Station, De Bortoli, Sonata Estate, Golden Oak and Coolabah.
There are boxes and shelves of discounted major brands. Heavily discounted, mainstream products are
a direct focus.
There are approximately 13 fridge doors of wines and sparkling wines, produced in bulk by large
companies, which include many major brands from both WA and the eastern states, including Jacob’s
Creek, Amberley, Houghton, Pink and Passionpop. The premises stocks a limited range of imported
wines, those being from major brand wineries such as Oyster Bay (NZ) and South Island (NZ).
The remaining 14 fridge doors are an equally divided mix of commercial beers, alcopops, pre-mixed
spirits, pre-batched shots, hard ciders and hard ginger beers.
More than half of the wines are priced at $12 or less, in stark contrast to WCWS where the cheapest
bottle of wine is $20.
The main focus of the manner of trade was observed to be cheap wines (primarily casks), cheap carton
sales of major-brand beer, hard cider, hard ginger beer, take-away spirits and fortified wines.
The premises also stock a varied range of tobacco products including smoking and vaping
paraphernalia.
With the cheap selection of spirits and the liquor store’s opening hours of 9am, they frequently have
patrons waiting on the sidewalk to make purchases.
The only non-liquor products are chips, jerky, soft drinks, chewing gum and commercial ice-creams.
WCWS Market Street will not carry any of the liquor lines found at Cellarbrations High Street
nor will the Applicant stock any tobacco or vaping products.
Liquor Store
Address

The Bottle-O (attached to the Beaconsfield Hotel)
73 Wray Ave, Fremantle

17

•

•

•
•

•
•
•
•

•
•
•
•

•

•

•

•
•

•

Operating Hours
9am-midnight
Distance from Premises (approx.)
1.5km
The Bottle-O operates as a drive-through liquor service on street level with a dine-in drinking tavern
above (the Beaconsfield Hotel, formerly Moondyne Joe’s). It is one of the last remaining drive-through
liquor stores within close proximity to the Fremantle CBD (1.5km) and is a small outlet estimated to be
approximately 40sqm.
This premises specialises in budget wines from commercial wineries, cask wines, cheap ciders, hard
ciders and a vast array of pre-mixes and low-cost spirits alongside 6-pack and carton sales of highly
mainstream beers.
There is a significant emphasis placed on liquor specials, such as ‘buy 2 for the price of 1’.
The drive-through capacity services a patronage largely centred on take-away options and efficiency,
with the majority of customers remaining in their vehicles instead of browsing the aisles or asking for
knowledgeable product advice.
The bottleshop area is not designed for walk-in customers. It provides very little browsing area. It is a
convenience, drive-by focused outlet.
The main focus of the manner of trade was observed to be cheap wine and high volume and cheap
carton sales of major-brand beer.
There is a focus on floor stacks of major brands at very low prices including Yellowtail, Yalumba, Pink
and Jacob’s Creek.
There are eight main fridge doors of wines, produced in bulk by large companies, which include many
major brands from both WA and the eastern states, including Jacob’s Creek, Amberley, Houghton,
Brown Brothers and Skuttlebutt. The premises stocks a limited range of imported wines, those that are
included are from major brand wineries such as Oyster Bay (NZ) and South Island (NZ).
The remaining twelve fridge doors are an even mix between mass-produced beers, pre-mixed spirits,
hard cider, hard ginger beer and alcopops.
More than half of the refrigerated wine is priced at $10 or less, in stark contrast to WCWS where the
cheapest bottle of wine is $20.
The only non-liquor products are packets of chips, jerky and soft drinks.
WCWS Market Street will not carry any of the liquor lines found at the Bottle-O Wray Avenue.
Liquor Store
The Freo Doctor Liquor Store
Address
27 Arundel St, Fremantle
Operating Hours
10am-8pm
Distance from Premises (approx.)
1.6km
One of Fremantle´s most valued independent liquor stores, the Freo Doctor stocks a range of wines,
spirits and beers, with the focus being first and foremost on craft beer. Well respected by locals and
with a longstanding history in the industry, the Freo Doctor holds an extensive array of both local and
imported beers, resulting in a customer base that is primarily interested in beer.
Jock Wilberforce, owner and director of the Freo Doctor, has a craft beer wholesaling business, Froth
Distributors Pty Ltd (certain lines of beer imported by Froth Distributors Pty Ltd are currently stocked
at WCWS North Fremantle), which further reaffirms the liquor stores unique position as one Fremantle’s
craft beer destinations.
The Freo Doctor is a medium sized premises, estimated to be approximately 150sqm. With more than
half of the floor space dedicated to beers, ciders, pre-mixes and spirits, the remaining retail area
dedicated to wine sales is relatively small.
The main focus of the manner of trade was observed to be committed to the sale and supply of craft
beers by a knowledgeable team of staff who are well versed in this area of expertise.
While the premises carries a relatively broad range of wines, some being organic or natural leaning,
the majority of their wines are focused on cheaper, mass-produced main brand wines with an emphasis
on specials, discounts and clean skins. They carry an extensive range of cheap liquor such as Jack
Daniels, Jim Beam and Smirnoff, as well as broad variety of pre-mixed spirits and alcopops.
There are nine main fridge doors of wines, many of which are produced in bulk by large companies,
which include many major brands from both WA and the eastern states, including Jacob’s Creek,
Amberley, Houghton, Skuttlebutt and Stella Bella. A small selection of organic, natural and natural-
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leaning wines are included in the fridge display, most of which are produced by leading wineries of the
natural movement with little representation of small-scale, artisanal producers from WA, the eastern
states and overseas.
The premises operates a walk-in cool room and has 14 fridge doors dedicated to an extensive and
impressive selection of both local and imported craft beers, as well as main brand beers from leading
breweries across the country and overseas. They also offer a growler service that allows patrons to take
home growlers of craft beer from a rotating selection of local breweries.
The remaining 8 fridge doors carry a mix of pre-mixed spirits, alcopops, ciders, ginger beer, hard cider
and hard ginger beer and soft drinks.
The non liquor products carried at the Freo Doctor are packets of chips, jerky, soft drinks, chocolates
and nitro coffee.
WCWS Market Street will only carry a small selection of craft beers, as well as a highly limited
run of local and imported mass-produced beers.

The following 21 premises within a 2km radius are made up of hotel and tavern licences, including
one liquor store licence not currently operating. The Applicant company directors, have inspected
the existing 21 premises and identified the following:
Liquorland Fremantle (260m)
Licence type: LIQ-Liquor Store
28 Cantonment St, Fremantle WA 6160
Temporarily closed
● Liquourland Fremantle is a chain liquor store that was adjoined to Coles Fremantle and previously
serviced the Woolstores Mall. There is currently no information available for the future opening of the
premises.
The National Hotel (130m)
Licence type: LIQ-Hotel
98 High St, Fremantle WA 6160
Opening hours not stated
● The National Hotel operates as a dine-in drinking tavern across a multi-level space. It is a large outlet
estimated to be approximately 200sqm.
● The premises does not operate a retail space where packaged liquor can be purchased.
● The hotel specialises in cheap wines from commercial wineries, highly mainstream beers by bottle and
on tap, a limited selection of craft beers and spirits.
● 99% of the product range is major brands produced and owned by major liquor conglomerates.
● The main focus of the manner of trade was observed to be a classic ‘dine-in’ pub offering mainstream
beers, commercial wines and spirits alongside bistro food.
● WCWS Market Street will not carry any of the liquor lines found at the National Hotel.
The Federal Hotel (230m)
Licence type: LIQ-Hotel
23 William St, Fremantle WA 6160
11am - 12am 7 days
● The Federal Hotel operates as a dine-in drinking tavern across a multi level space. It is a large outlet
estimated to be approximately 500sqm.
● The premises does not operate a retail space where packaged liquor can be purchased.
● The hotel specialises in cheap wines from commercial wineries, highly mainstream beers by bottle and
on tap, a limited selection of craft beers and spirits.
● 99% of the product range is major brands produced and owned by major liquor conglomerates.
● The main focus of the manner of trade was observed to be a classic ‘dine-in’ pub offering mainstream
beers, commercial wines and spirits alongside bistro food.
● WCWS Market Street will not carry any of the liquor lines found at the Federal Hotel.
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Norfolk Hotel (500m)
Licence type: LIQ-Hotel
47 South Tce, Fremantle WA 6160
Opening hours not stated
● The Norfolk Hotel operates as a dine-in drinking tavern across a multi-level space. It is a large outlet
estimated to be approximately 400sqm.
● The premises does not operate a retail space where packaged liquor can be purchased.
● The hotel specialises in cheap wines from commercial wineries, highly mainstream beers by bottle and
on tap, a rotating selection of craft beers by bottle and on tap and spirits.
● 85% of the product range is major brands produced and owned by major liquor conglomerates with
emphasis placed on a reasonable selection of WA craft beers.
● The main focus of the manner of trade was observed to be a classic ‘dine-in’ pub offering mainstream
beers, commercial wines and spirits alongside bistro food.
● WCWS Market Street will not carry any of the liquor lines found at the Norfolk Hotel.
Hougoumont Hotel (240m)
Licence type: LIQ-Hotel
15 Bannister St, Fremantle WA 6160
Opening hours not stated
● The Hougoumont Hotel operates as a boutique hotel across a multi-level space. Unlike the
aforementioned premises with hotel licences, the Hougoumont Hotel is accommodation focused. It is a
large outlet estimated to be approximately 300sqm.
● The premises does not operate a retail space where packaged liquor can be purchased.
● The hotel specialises in a curated selection of WA wines from commercial wineries with a small offering
of boutique, handmade wines from small-scale producers. The premises offers mainstream beers
alongside a rotating selection of craft beers and spirits.
● The main focus of the manner of trade was observed to be a highly specialised boutique hotel with
professional staff and a curated selection of mainstream beers, commercial wines and limited boutique
wines and spirits alongside bistro food.
● WCWS Market Street will carry a very limited run of boutique wines found at the Hougoumont Hotel.
Australia Hotel Fremantle (600m)
Licence type: LIQ-Tavern
1 Beach St, Fremantle WA 6160
Opening hours not stated
● The Australia Hotel Fremantle operates as a dine-in drinking tavern across a multi-level space. It is a
large outlet estimated to be approximately 400sqm.
● The premises does not operate a retail space where packaged liquor can be purchased.
● The hotel specialises in cheap wines from commercial wineries, highly mainstream beers by bottle and
on tap and spirits.
● 95% of the product range is major brands produced and owned by major liquor conglomerates with
emphasis placed on a reasonable selection of WA craft beers.
● The main focus of the manner of trade was observed to be a classic ‘dine-in’ pub offering mainstream
beers, commercial wines and spirits alongside cheap food.
● WCWS Market Street will not carry any of the liquor lines found at the Australia Hotel.
The Beaconsfield Tavern (1.5km)
Licence type: LIQ-Tavern
73 Wray Ave, Fremantle WA 6160
9am - 10pm 7 days
● The Beaconsfield Tavern (formerly Moondyne Joe’s) operates as a dine-in drinking tavern above a drivethrough Bottle-O (previously referenced as the Bottle-O Wray Avenue) that primarily services the
neighbourhoods of Fremantle, South Fremantle and White Gum Valley. It is a large outlet estimated to
be approximately 350sqm.
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The tavern specialises in cheap wines from commercial wineries, highly mainstream beers by bottle and
on tap, a very limited run of craft beers and spirits.
95% of the product range is major brands produced and owned by major liquor conglomerates with
emphasis placed on a reasonable selection of WA craft beers.
The main focus of the manner of trade was observed to be a classic ‘dine-in’ pub offering mainstream
beers, commercial wines and spirits alongside cheap bistro food.
WCWS Market Street will not carry any of the liquor lines found at the Beaconsfield Hotel.

Bar Orient (500m)
Licence type: LIQ-Tavern
39 High St, Fremantle WA 6160
Sun-Thurs 11am - 12am, Fri-Sat 11am-1am.
● Bar Orient operates as a dine-in drinking tavern across a multi-level space. It is a large outlet estimated
to be approximately 300sqm.
● The premises does not operate a retail space where packaged liquor can be purchased.
● The tavern specialises in cheap wines from commercial wineries, highly mainstream beers by bottle and
on tap and spirits.
● 99% of the product range is major brands produced and owned by major liquor conglomerates.
● The main focus of the manner of trade was observed to be a classic ‘dine-in’ pub offering mainstream
beers, commercial wines and spirits alongside cheap food.
● WCWS Market Street will not carry any of the liquor lines found at Bar Orient.
The Local Hotel (1.7km)
Licence type: LIQ-Tavern
282 South Tce, South Fremantle WA 6162
Opening hours not stated
Mon-Thurs 11am-late, Fri 11am-12am, Sat 9am-12am, Sun 9am-late
● The Local Hotel operates as a local dine-in pub with accommodation across a multi-level space. It is a
large outlet estimated to be approximately 400sqm.
● The premises does not operate a retail space where packaged liquor can be purchased.
● The hotel specialises in a mix of cheap wines from commercial wineries alongside a small offering of
artisanal wines from local WA producers, highly mainstream beers by bottle and on tap, an extensive
selection of craft beers by bottle and on tap and boutique spirits.
● There is a strong emphasis placed on showcasing small-scale WA wineries, craft breweries and boutique
spirits.
● The main focus of the manner of trade was observed to be an upmarket ‘dine-in’ pub offering a curated
selection of small-scale WA wineries, craft beers and boutique spirits alongside mainstream beers,
commercial wines and spirits. Gourmet bistro food is on offer from their well respected kitchen.
● WCWS Market Street will carry a very limited run of boutique wines, craft beers and boutique spirits
found at the Local Hotel.
Sail & Anchor Tavern (400m)
Licence type: LIQ-Tavern
64 South Tce, Fremantle WA 6160
10am - 10pm 7 days
● The Sail & Anchor operates as a dine-in drinking tavern attached to a ‘hole-in-the-wall’ BWS (previously
referenced as the BWS South Terrace). It is a large outlet estimated to be approximately 450sqm.
● The tavern specialises in cheap wines from commercial wineries, highly mainstream beers by bottle and
on tap, a very limited run of craft beers and spirits.
● 80% of the product range is major brands produced and owned by major liquor conglomerates with
emphasis placed on a limited selection of WA craft beers.
● The main focus of the manner of trade was observed to be a classic ‘dine-in’ pub offering mainstream
beers, commercial wines and spirits alongside cheap bistro food.
● WCWS Market Street will not carry any of the liquor lines found at the Sail & Anchor Tavern.
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Harbourside Freo (850m)
Licence type: LIQ-Tavern
42 Mews Rd, Fremantle WA 6160
Mon-Thurs close, Fri-Sun 110am-10pm
● The Harbourside Freo operates as a boutique, waterfront bar within Fremantle’s Fishing Boat Harbour
district. It is a medium sized outlet estimated to be approximately 150sqm.
● The premises does not operate a retail space where packaged liquor can be purchased.
● The bar specialises in a curated selection of WA wines from commercial wineries with a very small
offering of boutique, handmade wines from small-scale producers. The premises offers mainstream
beers alongside a rotating selection of craft beers and boutique spirits.
● The main focus of the manner of trade was observed to be a highly specialised boutique bar with
professional staff and a curated selection of mainstream beers, commercial wines and limited boutique
wines and spirits alongside a gourmet food offering.
● The premises places a strong emphasis on special events and functions.
● WCWS Market Street will carry a very limited run of boutique wines found at the Harbourside Freo.
Benny’s Bar & Cafe (250m)
Licence type: LIQ-Tavern
0-12 South Tce, Fremantle WA 6160
Mon-Thurs 8:30am - 12am, Fri-Sun 830am-1am
● Benny’s Bar & Cafe operates as a sit-down restaurant offering alfresco dining options from breakfast to
dinner alongside a small, rear bar area. It is a large venue estimated to be approximately 400sqm.
● The premises does not operate a retail space where packaged liquor can be purchased.
● The restaurant specialises in cheap wines from commercial wineries, highly mainstream beers by bottle
and spirits available in shots. There is also a bistro style food offering.
● The premises has a strong reputation as a family friendly restaurant that services patrons seeking an
affordable dine-in experience.
● The main focus of the manner of trade was observed to be a classic Italian brasserie offering mainstream
beers, commercial wines with the focus being on the food and coffee.
● WCWS Market Street will not carry any of the liquor lines found at Benny’s Bar & Cafe.
Clancy’s Fish Pub (500m)
Licence type: LIQ-Tavern
51 Cantonment St, Fremantle WA 6160
Mon-Thurs 12pm – 11pm, Fri-Sat 12pm-12am, Sun 12pm-10pm
● Clancy’s Fish Pub operates as a sit-down restaurant offering alfresco dining options from lunch to dinner
with a focus on live music and entertainment. It is a large outlet estimated to be approximately 350sqm.
● The premises does not operate a retail space where packaged liquor can be purchased.
● The tavern specialises in cheap wines from commercial wineries, highly mainstream beers by bottle and
on tap, a rotating selection of craft beers from WA breweries and spirits. A strong emphasis is placed
on the local seafood offering and the dine-in experience.
● The premises has a strong reputation as a family friendly pub that services patrons seeking an affordable
dine-in experience, quality seafood and live music and entertainment.
● The main focus of the manner of trade was observed to be a specialised pub offering mainstream beers,
a good selection of WA craft beers, commercial wines and spirits with the focus being on food.
● WCWS Market Street will carry a small selection of craft beers found at Clancy’s Fish Pub.
Warder’s Hotel (380m)
Licence type: LIQ-Hotel
19 Henderson St, Fremantle WA 6160
Opening hours not stated
● The Warder’s Hotel operates as a medium size boutique hotel across a multi level space. The Warder’s
Hotel has an adjoining small bar trading as Gimlet and also a restaurant trading as Emily Taylor. It is a
large outlet estimated to be approximately 500sqm inc bar and restaurant.
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The Adjacent restaurant Emily Taylor operates a small retail space where packaged wine can be
purchased at a much higher than usual take-away price. According to staff it is mostly utilised by people
staying within the hotel.
The hotel specialises in a curated selection of WA wines from a range of local and international wineries
with a small offering of boutique, handmade wines from small-scale producers. The premises offers
mainstream beers alongside a rotating selection of craft beers and spirits.
The main focus of the manner of trade was observed to be a highly specialised boutique hotel with
professional staff and a curated selection of mainstream beers, boutique and commercial wines and
limited boutique wines and spirits alongside an Asian fusion food offering available at Emily Taylor.
WCWS Market Street will carry a very limited run of boutique wines found at the Warder’s Hotel.

Freo Social (510m)
Licence type: LIQ-Tavern
1 Parry St, Fremantle WA 6160
Mon/Tue/wed Closed, Thurs 5pm-12am, Fri 4pm-12am, Sat 12pm-1am, Sun 12pm-12am
● Freo Social operates predominantly as a live music and entertainment venue. There is also an adjacent
restaurant that offers alfresco dining. It is a large venue estimated to be approximately 1,200sqm, Freo
Social is one of the largest licensed venues in Fremantle.
● The premises does not operate a retail space where packaged liquor can be purchased.
● The tavern predominantly offers mainstream wines from commercial wineries, beers are brewed by local
brewery Otherside brewing, a rotating selection of guest craft beers from WA breweries and spirits. A
strong emphasis is placed on the Otherside Brewing offering as they are part owners of Freo Social. The
food offering is a mid-cost seafood menu with pub and bistro food.
● The premises has a strong reputation as Fremantle’s biggest and best live music venue that services
patrons seeking nightlife and entertainment.
● The main focus of the manner of trade was observed to be a live music venue with a pub offering Local
beers, a good selection of rotating craft beers, commercial wines and spirits.
● WCWS Market Street will carry a small selection of craft beers found at Freo Social.
Kahuna Brewing Co (340m)
Licence type: LIQ-Tavern
33 South Tce, Fremantle WA 6160
Temporarily Closed
● Kahuna brewing is a large brewery that appears to be closed for renovations and change of
management. There is currently no information available for any future plans.
Union Brewery & Distillery Fremantle (925m)
Licence type: LIQ-Tavern
1 James St, Fremantle WA 6160
Mon-Tue Closed, Wed-Thurs 5-10pm, Fri-Sat 5-10:30pm, Sun 5-8pm
● Union Brewery & Distillery operates as a microbrewery with dine in options. It is a small outlet estimated
to be approximately 150sqm. It is situated in the Mantle venue which hosts multiple small operators.
● The premises does not operate a retail space where packaged liquor can be purchased.
● The Brewery offers predominantly their own beers with a small selection of rotating guest craft beers
and an even smaller offering of mainstream wines from commercial wineries.
● The main focus of the manner of trade was observed to be microbrewery with a commercial and
industrial feeling. The food is basic and to complement the brewery.
● WCWS Market Street will carry a very small selection of some of the guest craft beers offered at Union
Brewery & distillery.
Republic of Fremantle (155m)
Licence type: LIQ-Tavern
3 Packenham St, Fremantle WA 6160
Mon-Tue Closed, Wed 4pm-12am, Thurs 4-10pm, Fri-Sun 12pm-12am
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Republic of Fremantle is a boutique Gin Distillery with an attached small bar and restaurant with dinein food options, they also offer a small selection of Craft beers and Wines. The venue is approximately
500sqm.
The premises does not operate a retail space where packaged liquor can be purchased.
There is a strong emphasis placed on showcasing their house made gin and distilled products. They
offer educational workshops on Gin.
The main focus of the manner of trade was observed to be an upmarket local distillery offering an
additional curated selection of small-scale WA wineries, craft beers and boutique spirits alongside
mainstream beers, commercial wines and spirits. Gourmet bistro food is on offer from their wellrespected kitchen.
WCWS Market Street will carry a small offering of Gin from the Republic of Fremantle as well as a small
selection of the craft beers available at the Republic of Fremantle.

Old Faithful Bar (160m)
Licence type: LIQ-Tavern
1 Pakenham St, Fremantle WA 6160
Closed Mon-Thurs Open Fri-Sat 11am-1am, Sun 11am-10pm
● Old Faithful Bar operates as a Texan BBQ style small bar with the main focus being on the food offering.
They also have a strong focus on Whiskey and dark spirits. The venue is in a basement and approximately
150sqm.
● The premises does not operate a retail space where packaged liquor can be purchased.
● Old Faithful bar specialises in mainstream and boutique Whiskey and brown spirits alongside a small
offering of mainstream and mid-range boutique wines, and a smaller offering of mainstream beers by
bottle and on tap, a good selection of craft beers by bottle.
● The main focus of the manner of trade was observed to be a Texan style BBQ house that serves
mainstream wines, main bran beers with a focus on whiskey and dark spirits. Shots and pre batched
cocktails are a direct focus.
● WCWS Market Street will carry a very limited run of craft beer and boutique spirits offered at Old Faithful
Bar.
Palace Arcade (110m)
Licence type: LIQ-Tavern
96 High St, Fremantle WA 6160
Closed Mon-Tue, Wed-Thurs 12pm-12am, Fri-Sat 12pm-1am, Sun 12-10pm
● Palace Arcade is a medium sized venue with the focus being on Arcade video games and pub style food
such as pizza and burgers. It is a large outlet estimated to be approximately 710sqm.
● The premises does not operate a retail space where packaged liquor can be purchased.
● Palace Arcade specialises in a mix of cheap wines from commercial wineries, highly mainstream beers
by bottle and on tap, a limited selection of craft beers by bottle and on tap and cheap spirits.
● There is a strong emphasis placed on providing a dynamic and family friendly space where eating,
drinking and video games come together.
● The main focus of the manner of trade was observed to be a gaming hall where commercial beers, a
limited run of craft beers, commercial wines, spirits and pizza are consumed.
● WCWS Market Street will carry a very limited run of craft beers found at Palace Arcade.
Gage Roads (1.2km)
Licence type: LIQ-Tavern
Peter Hughes Dr, Fremantle WA 6160
11am - 1130pm 7 days
● Gage Roads operates as a local dine-in pub with an attached small-scale brewery. It is a large outlet
estimated to be approximately 1,200sqm.
● The premises does not operate a retail space where packaged liquor can be purchased.
● The premises specialises in a mix of cheap wines from commercial wineries alongside their own brand
Gage Roads beers and select spirits.
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The main emphasis is placed on showcasing the Gage Roads beers in a family friendly setting.
The main focus of the manner of trade was observed to be a boutique brewery with knowledgeable
staff. Gourmet bistro food is on offer from their well-respected kitchen that services the local
demographic as well as the growing tourist trade.
WCWS Market Street will carry the Gage Roads beers found at Gage Roads.

The information and submissions contained in the preceding sub-paragraphs highlights the
significant differences between the proposal for WCWS Market Street and existing premises. No
meaningful comparisons can be made between the proposed Premises and existing premises. The
stock ranges will be almost entirely different. The style of premises, manner of trade and ancillary
services will also be in complete contrast.
When inspecting existing premises, the Applicant company directors did not observe any special or
notable promotion of organic, natural or natural leaning wines, premium wines, artisanal wines, smallscale WA producers, obvious tastings, dedicated spaces for customers to speak with staff, consider
products or be educated or other apparent ancillary products or services.

4 DEMOGRAPHICS AND STATISTICS
4.1 Community Profile
The below data is based on 2016 Australian
Bureau of Statistics (ABS) Census data for the
Fremantle (South Metropolitan) electoral
division, unless otherwise specified, as the best
statistical representation of target clientele for
the proposed location. Whilst the proposed
clientele would extend beyond the borders of
this statistical area, the proximity of these
suburbs to the Fremantle city centre is relevant.
This area includes the suburbs of Fremantle,
South Fremantle, Beaconsfield, White Gum
Valley, Hilton, Hamilton Hill, Spearwood and
O’Connor. Additional clientele would be
expected from additional nearby suburbs and
beyond based on the unique offering of the
store and based on evidence associated with the
existing store in North Fremantle.
Figure 14: Fremantle (South Metro) Electoral Boundary
Median Age
Predominant Age Group
Median Weekly Household
Income
Median Weekly Personal
Income
Median Monthly Mortgage
Repayment
Median Weekly Rent

2
3

Fremantle2
41
25-34 years

Greater Perth3
36
25-34 years

$1,436

$1,643

$719

$728

$2,013

$2,000

$350

$360

ABS, 2021. https://quickstats.censusdata.abs.gov.au/census_services/getproduct/census/2016/quickstat/SSC50520
ABS, 2021. https://quickstats.censusdata.abs.gov.au/census_services/getproduct/census/2016/quickstat/5GPER
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Predominant Occupations
(top 3)
Predominant Family
Composition
Household Composition

Dwelling Typology

Number of Bedrooms

Tenure

Professionals
Technician and Trades
Managers
Couples w/o kids
42.7%
Couples w/ kids
38.1%
Single parent
17.5%
Other
1.7%
Family
63.0%
Lone Person
31.4%
Group
5.6%
House
64.9%
Semi-detached
23.1%
Apartment
10.2%
Other
0.8%
1
7.7%
2
23.5%
3
45.0%
4+
21.0%
Fully Owned
30.2%
Mortgage
31.8%
Rented
34.0%
Other
0.9%
$885,000
$545,000

Professionals
Technician and Trades
Clerical and Admin
Couples w/o kids
37.5%
Couples w/ kids
46.3%
Single parent
14.5%
Other
1.8%
Family
73.0%
Lone Person
23.0%
Group
4.0%
House
73.0%
Semi-detached
23.0%
Apartment
4.0%
Other
0.3%
1
3.6%
2
12.2%
3
37.0%
4+
45.2%
Fully Owned
28.1%
Mortgage
41.9%
Rented
26.7%
Other
1.1%
$530,000
$410,000

Median House Price4
Median Unit Price5
Key Highlights
The Fremantle population is diverse and represents a vast intersection of society, bringing together a range
of people of varying backgrounds that is key to its vibrant community.
In comparison to Greater Perth statistics:
• Fremantle presents similar data regarding incomes and cost of housing – with Fremantle marginally lower
in income and marginally higher in the cost of housing.
• The median age of residents is 5 years older in Fremantle.
• Fremantle has a marginally higher (0.1%) proportion of people identifying as Aboriginal and/or Torres
Strait Islander.
• Employment statistics present similar rates of full-time, part-time and unemployed workers and likewise
with the number of hours worked weekly.
• Fremantle has a higher proportion of ‘white collar’ workers in comparison to Greater Perth.
• Fremantle has both a greater proportion of residents completing the highest level of educational
attainment (Bachelor Degree or above) and the lowest (Year 9 or below).
• Fremantle presents a significantly higher proportion of couples without children, as referred to as ‘Double
Income No Kids’ (DINKS).
• Household composition presents a notable difference with fewer family households and higher numbers
of both lone persons and group households.
• Fremantle presents a higher housing density scenario with a higher presence of apartments and higher
proportion of small housing stock (1-2 beds).
• Fremantle has a greater proportion of residents owning their home without a mortgage, as well as the
number of renters.
• The price of homes sold within Fremantle (suburb) are significantly higher than the Perth Metropolitan
median, and too for unit sale prices.
Figure 15: Key Demographic Summary

4
5

REIWA, 2021. https://reiwa.com.au/suburb/fremantle/
REIWA, 2021. https://reiwa.com.au/suburb/fremantle/
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Additional suburb statistics are provided in Appendix 5.

4.2 Population Forecasts
The population in the suburb of Fremantle is set to increase by 47.3% to 2036, seeing an influx of over
5,100 new residents and having a significantly higher growth than other surrounding suburbs6.
Age distribution forecasts indicate the highest growth is in children under 10 years old and adults
aged 24 to 39 years (see Figure 16).7 The age brackets of adults showing the biggest increase is aligns
to current clientele at the North Fremantle location and a significant proportion of the target clientele
for the proposed location and those attracted to the Fremantle lifestyle.

Figure 16: Forecast Age Distribution 2016 to 2036 for Fremantle (suburb)

4.3 Economic Profile
The City of Fremantle’s Gross Regional Product (GRP) is estimated at $4.2 billion and represents 1.42%
of the State’s Gross State Product, whilst contributing to 2.2% of the State’s employment.8 A snapshot
of the City’s economic profile is shown in Figure 17.
GRP
$4.20 billion
Largest Industry by Employment
Health Care and Social Assistance

Population
31,517
Local Businesses
4,902

Local Jobs
29,537
Employed Residents
16,318

Figure 17: Economic Profile Snapshot – City of Fremantle

The operation of the Market Street premises is estimated to contribute 8-10 local jobs, in addition to
the flow on effects on jobs through the operation of the store including production and distribution.

iD Forecast, 2021. https://forecast.id.com.au/fremantle
iD Forecast, 2021. https://forecast.id.com.au/fremantle/population-age-structure
8
iD Profile, 2021. https://economy.id.com.au/fremantle
6
7
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Local employment will be a focus to reduce travel times and transport costs for employees and to
further contribute to the local economy.
A breakdown of the City’s residents household expenditure for the 2019/20 financial year is provided
below in Figure 18. Almost a quarter of household income is attributed to the cost of housing, with
miscellaneous goods and services, transport and food other high expenditure categories. Residents
are spending more disposable income on alcoholic beverages and tobacco, than on other material
items such as clothing and footwear. From 2014/15 to the 2019/20 financial year, expenditure across
all categories had decreased, with the exception of housing costs.9
Household expenditure (totals)
Food
Alcoholic Beverages & Tobacco
Clothing & Footwear
Furnishings & equipment
Health
Transport
Communications
Recreation & Culture
Education
Hotels, Cafes & Restaurants
Miscellaneous Goods & Services
Housing
Utilities
Total Expenditure

$ per household
$10,280
$3,418
$2,888
$4,261
$7,026
$10,278
$1,983
$8,381
$4,204
$6,982
$14,372
$24,526
$2,953
$101,550

% of expenditure
10.1%
3.4%
2.8%
4.2%
6.9%
10.1%
2.0%
8.3%
4.1%
6.9%
14.2%
24.2%
2.9%
100.0%

Figure 18: Household Expenditure for the 2019/20 FY of City of Fremantle Residents

4.4 Crime Statistics
The data shown in Figure 19 has been collated using Police WA Suburb Crime Statis tics and ABS
2016 population data to present a clearer picture of crime rates in the suburb than a total number of
offences. Fremantle presents a higher rate of crimes as a suburb and a higher average rate of offences
per person per year in comparison to surrounding suburbs (assuming offences committed against
residents).
This is not surprising given the diverse
Average criminal offences per person per year
land use within Fremantle not exhibited in
(FY to date)
the other residential suburbs. Whilst most
Fremantle
0.94
suburbs have a small amount of retail and
North Fremantle
0.02
East Fremantle
0.02
commercial, the proportion of these in
White Gum Valley
0.03
comparison to the Fremantle is notably
Beaconsfield
0.04
small. The typical category of offence that
South Fremantle
0.05
dominates
crime
statistics
across
Palmyra
0.01
metropolitan areas are stealing, property Figure 19: Criminal Offences Per Person Per Year for 2019/20 FY
Hilton
0.04
damage and fraud and related offences,
likewise these are all closely associated with retail and commercial premises.
Additionally, Fremantle is a higher density area in terms of housing and population than the
surrounding low-density suburbs, both permanently and transiently due to its density of destination
attributes. Knowing the attraction of certain land uses and activity centres to criminal offences, harm

9 iD Profile., 2021. https://economy.id.com.au/fremantle/household-expenditure
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minimisation measures will be introduced so as to contribute to the safety and surveillance of the
Fremantle city centre.
Figure 20 provides an overview of criminal offences occurring in the suburb of Fremantle for the
2021-21 financial year. A full breakdown of offences is in provided in Appendix 6.
2020
Offence
Category
Homicide
Sexual
Offences
(recent)
Assault*
Threatening
Behaviour*
Deprivation
of Liberty
Robbery

2021

Jul

Aug

Sep

Oct

Nov

Dec

Jan

Feb

Mar

Apr

May

Jun

-

-

1

1

-

1

1

-

1

-

1

-

2020-21
Total
6

35

30

22

39

64

30

29

24

44

33

28

31

409

206

268

264

229

220

249

276

208

266

250

229

219

2684

33

36

53

46

64

25

39

66

52

52

46

56

558

1

3

5

2

2

1

-

1

1

1

-

1

18

9

7

10

15

11

14

5

6

10

16

16

12

131

*Includes both family and non-family violence
Figure 20: Criminal Offences in Fremantle (suburb) 2020/21 FY

Whilst it is evident from the above table (and acknowledged by the Applicant) that crime is occurring
in the locality, it is important to consider the following:
•
•
•
•
•

the figures provided do not indicate the number of alcohol related offences;
the figures do not indicate whether the offence was caused by alcohol;
the figures do not indicate if any offences relate to conduct at licensed premises
or off licensed premises; and
the figures do not indicate in what part of the locality the offences occurred.

It is important to highlight that Fremantle is a central hub for work and entertainment and will naturally
have a large volume of activity. As a result, transgressions will be inevitable. In considering the
Application, the Applicant has carefully considered the existing levels of harm and ill-health occurring
in the locality. The Applicant does not consider that the locality experiences levels of harm and illhealth that are any worse than similar areas in the Perth metropolitan region.
The Applicant’s proposed trading hours are Monday to Sunday 10.00am to 7.00pm. The proposed
trading hours trade off the collaboration with existing businesses and seek to enhance and diversify
the local amenity by promoting a safe and dynamic atmosphere.

4.5 Alcohol-Related Hospitalisations
As noted, there are numerous adverse social consequences for those who consume alcohol as well as
the surrounding community; including families, friends, colleagues, bystanders and emergency
services. There are further consequences for the community through noise, litter, offensive behaviour,
aggression, crime, assault and road safety issues. Alcohol-related harm places a major burden on
health and law enforcement resources, with the City of Fremantle seeing a total of 344 alcohol-related
hospitalisations in 201510(data has not been found to be readily accessible for years later than that
provided). This rate was significantly higher when compared to the WA population.
WA Health – Fiona Stanley, 2015. https://www.fionastanley.health.wa.gov.au/SMHS/Home/Our-services/Healthpromotion/~/media/DBC8FE6B62014A53B2F3CD6441FF8D65.ashx
10
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A breakdown of alcohol-related hospitalisations broken down by year, age and gender (for years 2011
to 2015) is provided in Figure 21.

Year
2011
2012
2013
2014
2015
Total

Alcohol-related hospitalisations by year, age and gender
Age Group
Gender
<18yo
18yo+
Male
Female
9
419
275
153
10
415
277
148
7
426
298
135
<5
<370
252
115
7
337
225
119
<40
<1970
1328
670

Total
428
425
433
367
344
1997

Figure 21: City of Fremantle Alcohol-related Hospitalisations 2011 to 2015

The City of Fremantle plays a significant role in managing alcohol-related issues with one of the
primary factors of harmful alcohol consumption in the locality being the supply chain itself, as
demonstrated below:
•
•
•
•
•

high number of outlets of bottle shops and other liquor stores
ready available in outlets with longer opening hours
irresponsible serving practices and lack of staff training and education
promotion and inappropriate advertising
low prices and high ABV strengths

While the Applicant recognises that potential harm or ill health can be caused through the supply and
consumption of alcohol, the above factors are illustrative of mainstream liquor outlets that promote
highly commercial beverages, at the lowest possible price, managed by transient staff who may not
be educated to a high enough standard in the responsible service of alcohol.
In order to assess the level of harm and ill-health occurring in the locality, the Applicant has considered
a range of publicly available information regarding the Fremantle locality. Figure 22 shows the age
standardised rate per 100 of alcohol consumption at levels considered to be risky to health in people
aged 15 years and over (2017-2018)11. The Fremantle locality had a rate of 23.0 while rate for Western
Australia was 17.8, whilst Greater Perth was 18.1 (data has not been found to be readily accessible for
years later than that provided).
Alcohol consumption at levels considered to be risky to health, people aged 15 years and over
Southwest Metro Area
Coolbellup – South Lake – Cockburn Central
Coogee – North Coogee
Hamilton Hill – Spearwood
East Fremantle – Fremantle – Rottnest Island
South Fremantle – O’Connor
Kwinana East
Kwinana West
Applecross – Ardross – Bateman – Booragoon
Bicton – Palmyra – Melville – Winthrop
Bull Creek – Leeming – Kardinya – Murdoch
Willagee
Baldivis – Singleton – Golden Bay – Secret Harbour
11

Age-standardised Rate
15.4
18.8
16.7
23.0
20.4
11.9
17.7
17.3
20.0
15.9
18.7
17.6

Number
2476
1881
2861
4339
2493
1,827
2,531
4,116
5,815
4,011
692
6,933

Australian Health Policy Collaboration, 2020. https://www.atlasesaustralia.com.au/ahpc/atlas_single/atlas.html?indicator=i13
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Cooloongup – Rockingham
Port Kennedy
Safety Bay – Shoalwater – Waikiki – Warnbro

20.4
18.6
20.7

3,920
1,846
5,695

Figure 22: Risk Factor Estimates – Alcohol Consumption at Risk Levels (ages 15+) 2017-18

Several studies and reports published in the since 2020 have revealed that Australians are generally
drinking at less risky levels and more responsibly. The proportion of Australians aged 14 years and
older drinking on a daily basis has been declining steadily since 2013. People drinking on average
more than two standard drinks per day has also been declining over that period. 12The Applicant will
support this positive trend with a focus on quality over quantity.
In fact, the style of operation proposed is likely to aid in healthier attitudes towards drinking liquor
and promote responsible purchasing and consumption with the use of liquor at WCWS being so
respected.

4.6 Harm and Ill Health
The Applicant acknowledges the potential harm or ill health that can be caused through the supply
and consumption of alcohol. It is also recognised that certain sectors of the community are more atrisk, as identified in the review of the Drug and Alcohol Interagency Framework for Western Australia
2011-2015. These groups include the following:
(a) children and young people;
(b) Aboriginal people and communities;
(c) people from regional, rural and remote communities;
(d) families;
(e) migrant groups from non-English speaking countries;
(f) people in low socio-economic areas;
(g) mining communities or communities with a high number of itinerant workers; and/or
(h) communities that experience high tourist numbers.
The Applicant has considered the statistics in relation to Fremantle, North Fremantle (NF), East
Fremantle (EF) and South Fremantle (SF), to gauge the presence of at-risk groups in the suburb and
locality (referring to suburbs of Fremantle, NF, EF, SF), using both data captured in Figure 15 and
additional ABS Census demographic data for the locality.13
In considering these at-risk groups, the Applicant notes the following in regard to the locality:
•
•
•
•
•

Fremantle suburb is home to substantially less children under the age of 19 years (14.6%) than
the State average (25.3%) and all surrounding suburbs of NF (16.4%), EF (24.2%) and SF (16.5%);
there is a lower presence of Aboriginal and Torres Strait Islander people living in the locality
(1.5%) than the State average (3.1%) and marginally higher than surroundings suburbs;
the Applicant is aware of only one Aboriginal community engagement group operating near
the proposed Premises (Walyalup Aboriginal Cultural Centre);
Fremantle is considered an inner-city suburb area, it is not regional, rural or remote;
Fremantle has a greater presence of adult couples, than couples with children without children
(50.8%) compared to the State average (38.5%). Surrounding suburbs of NF (53.4%), EF (38.5%)
and SF (49.0%) also exhibit equal or greater presence of couples without children;

12

AIHW, 2022. https://www.aihw.gov.au/reports/alcohol/alcohol-tobacco-other-drugs-australia/fact-sheets

13

ABS, 2022. https://quickstats.censusdata.abs.gov.au/census_services/getproduct/census/2016/quickstat/

31

•
•

•
•

a significant number of residents in the locality were born in English speaking countries, with
the top results for places of birth for migrants being – England, Ireland, New Zealand and Italy;
Fremantle sits above average on the social-economic index levels. It can be classified as
significantly advantaged, with the average family income over $2,252 per week. All suburbs
within the locality are considered to be areas of significant advantage;
there are no mines nearby or communities with a high number of itinerant workers;
Fremantle experiences a high number of visitors to the area with the locality being classified
as one of the most visited destinations in Western Australia outside of Perth CBD, however the
Applicant suggests that a boutique wine store could be in the tourism sectors’ interest in
promoting a safe and considered approach to the sale and consumption of liquor.

In terms of socio-economic factors and implications, the Applicant has considered the socio-economic
status of the locality. The Index of Relative Socio-Economic Disadvantage, compiled by the ABS with
reference to income, education, employment status and occupation, provides the best indication of
economic advantage or disadvantage. The local government area of Fremantle scored 1,024 on the
SEIFA Index of Disadvantage which is higher than the State average of 1,015.
A higher score on the index (above 1,000) means a lower level of disadvantage. A lower score on the
index (less than 1,000) means a higher level of disadvantage. For context, the lowest score in the
Perth-Peel area is Mandurah (971), while the highest is Peppermint Grove (1,123). The lowest score,
representing the highest level of disadvantage in the State is attributed to the remote local
government area of Ngaanyatjarraku (559).
The Applicant acknowledges that at-risk groups live in and visit the locality, which can contribute
towards an increase in the experience of alcohol related harm and ill-health. However, the Applicant
submits that the locality has a lower than average number of at-risk groups present. The Applicant
recognises that these at-risk groups are susceptible to being adversely affected by liquor and the
operation of a packaged liquor licensed premises. In acknowledging this, the Applicant appreciates
its obligation to ensure that appropriate harm minimisation strategies are adopted and effectively
implemented. This will minimise any harm that might occur as a result of the operation of the Premises.

5 PUBLIC INTEREST ASSESSMENT
This Public Interest Assessment14 has been prepared pursuant to section 38 of the Act in support of
the Application. The purpose of the public interest test is based on the principle that all licensed
premises should operate within the interests of the affected individual community.
The Butterworth’s Australian Legal Dictionary defines the term “public interest” as:
“an interest in common to the public at large or a significant portion of the public and which may, or
may not, involve the personal or proprietary rights of individual people. The public interest provisions
enable the licensing authority to consider a broad range of issues specific to each licence or permit
application, and flexibility exists to assess each individual application on its merits.”
The public interest is also to be consistent with the primary and secondary objects of the Act.
The primary objects of the Act (section 5(1)) are:
a) to regulate the sale, supply and consumption of liquor; and
b) to minimise harm or ill-health caused to people, or any group of people, due to the use of
liquor; and
14

Director’s Policy, Public Interest Assessment pursuant to section 38 of the Liquor Control Act 1988 (as amended)
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c) to cater for the requirements of consumers for liquor and related services, with regard to the
proper development of the liquor industry, the tourism industry and other hospitality
industries in the State.
The secondary objects of the Act are:
d) to facilitate the use and development of licensed facilities including their use and development
for the performance of live original music, reflecting the diversity of the requirements of
consumers in the State; and
e) to provide adequate controls over, and over the persons directly or indirectly involved in the
sale, disposal and consumption of liquor;
f) to provide a flexible system, with as little formality or technicality as may be practicable, for
the administration of the Act; and
g) to encourage responsible attitudes and practices towards the promotion, sale, supply, service
and consumption of liquor that are consistent with the interests of the community.
In accordance with section 38 of the Act, the licensing authority is required to assess whether the
granting of an application is in the public interest.
Per the requirement for all applications for a liquor licence, the Applicant must satisfy the public
interest test to ensure that they are granted on the basis that they are in the best interests of the
public and are consistent with the Act.
To satisfy the public interest test, the licensing authority may take into account the following:
• The harm or ill-health that might be caused to people, or any group of people, due to the use
of liquor.
• Whether the amenity, quiet or good order of the locality in which the licensed premises or
proposed licensed premises are, or are to be, situated might in some manner be lessened.
• Whether offence, annoyance, disturbance or inconvenience might be caused to people who
reside or work in the vicinity of the licensed premises or proposed licensed premises.
• Any effect the granting of the application might have in relation to tourism, or community or
cultural matters.
• Any other matter stipulated in the Liquor Control Regulations 1988.
The Applicant acknowledges differing levels of relevance amongst the aforementioned factors,
depending on the location of where the licensed premises will operate and to the type of licensed
venue that the application relates.

5.1 Local Government Consultation
In April 2022, the Applicant met with City of Fremantle planning representatives at the Premises to
discuss the proposal and process required to obtain approvals. The City’s representatives expressed
in principle support for the proposal, with liquor store being an approved use for the Premises, in the
Fremantle city centre to support economic and social development. As mentioned, the Applicant is
currently awaiting DA, in regard to signage, considering the heritage status of the Premises.
Additionally, a letter of for the Proposal from current elected Councillor for the City of Fremantle’s
City Ward, Adin Lang, is provided in Appendix 7 and an extract from this provided below.
“Already being familiar with your existing operations in North Fremantle, I strongly welcome the
vibrancy and sense of community your particular style of trading would offer downtown Fremantle.
…Furthermore, the coupling of your store with the neighbouring deli, brings the amenity and lifestyle we
are trying to curate for our inner-city residents who don’t own cars. We see this as a positive addition to
Fremantle and I fully support your application.”
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5.2 Community Consultation
The Applicant undertook an online survey to ascertain the community’s interest and appetite for a
boutique liquor store of specific offerings in central Fremantle. The survey was targeted at the local
Fremantle community, residents from suburbs within the City of Fremantle and those who access or
visit the Fremantle CBD. Respondents also include existing customers of the Applicants North
Fremantle store, who may live locally in Fremantle.
The community consultation identified overwhelming support for the opening of a new boutique wine
store in central Fremantle.
The survey presented eight questions and received 151 responses from the community. A breakdown
of survey results is presented in Appendix 8 and a summary is provided below in Figure 23.
Key Insights of Survey Responses
•
•
•
•

•
•
•
•
•
•
•

•
•
•
•
•

•
•
•
•

Location of Respondents (Q1)
Respondents represented 151 people from 45 different suburbs.
Of the respondents 22.5% were from the suburb of Fremantle, which represented the single largest
residing suburb of survey respondents.
Of the respondents, 50% were from suburbs within the City of Fremantle.
The top 10 prevalent suburbs of respondents were Fremantle, East Fremantle, South Fremantle, North
Fremantle, Beaconsfield, White Gum Valley, Hilton, Hamilton Hill, Spearwood, Cottesloe and Perth.
Frequency of visiting suburb of Fremantle (Q2)
Over 95% of respondents visit Fremantle at a minimum of once a month.
Over 52% of respondents frequent Fremantle on a daily basis.
Over 19% of respondents visit Fremantle multiple times a week.
Frequency of buying packaged liquor and wine (Q3 & Q4)
Over 80% of respondents purchase packaged liquor from a wine store or bottle shop at least once a
month. Of these, the vast majority was purchasing weekly, or multiple times a week.
Over 94% of respondents purchase wine from a wine store or bottle shop at least once a month. Of
these, the vast majority were purchasing weekly, or multiple times a week.
The most frequent pattern of purchasing both packaged liquor and wine by respondents was weekly.
Less than 6% of respondents stated they never purchased packaged liquor from a wine or bottle shop
and less than 1% stated the same in relation to purchasing wine.
Satisfaction with product range at chain bottle shops and liquor stores (Q5)
Over 45% of respondents stated they rarely find chain bottle shops and liquor stores provide the
selection of products they are seeking.
Over a quarter of respondents state they never find the products they are seeking in chain stores.
Only 28% of respondents state they usually, sometimes or always find the products they are seeking.
Availability of boutique wine and liquor in Fremantle(Q6)
Over 96% of respondents were unsatisfied with the offering of boutique wine and liquor in Fremantle.
Community interest in new boutique win store in Fremantle (Q7)
Over 98% of respondents agreed it would be in the interest of the community for a small, independent,
locally owned and operated wine store to open in Fremantle.
Additional comments (Q8)
Over 58% of respondents provided additional comments in relation to a small boutique wine store
opening in Fremantle. This equated to 89 respondents providing commentary.
Of these, 88 responses provided support for a new wine store opening in Fremantle.
Of these, 1 response was not supportive of a small boutique wine store opening in Fremantle, stating
concerns in relation to contribute to social issues and street consumption of alcohol.
Commentary presented the following consistent themes:
o Will provide benefit for local residents, businesses, hospitality and visitors.
o Opportunity to address demand for product not offered by other liquor stores in Fremantle.
o Demand for natural, low intervention and sustainable wine in Fremantle.
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Location is considered convenient and accessible, locals support store within a walkable distance.
Fits seamlessly with and will contributes to vibrant, creative and nature of Fremantle.
There is strong community interest in supporting local businesses.
The Applicants are well known and respected locals in the Fremantle community – both as a family
and as wine store owners and operators.
Figure 23: Community Consultation Summary
o
o
o
o

A series of direct quotations from survey respondents have been provided below, with the extent of
commentary provided in Appendix 8.
“We need it! It would be such an awesome addition not only to be able to source/buy the quality I want but
a beautiful addition to our community as a whole.”
“There are no options in central Fremantle for customers who want non-commercial, minimal intervention
wine. Freo needs this store.”
“This would be great for central Fremantle! With occupancy so low at the moment, the government/ council
should be doing everything they can to encourage and facilitate the opening of new, small businesses. There
is currently nothing like this in the neighbourhood and it’s in-keeping with Freo’s identity as a hub for local,
creative, and boutique retail stores.”
“Independent and speciality/ boutique retail (especially in food and beverage) are so important helping to
build and maintain vibrancy and community.”
“I would love to see a place you could buy a bottle of wine to go to dinner with inside Freo.”
“With the recent additions of Niew Ruin, Peggy’s Chicho Gelato, a flagship store for Short Order and the
opening of the Walyalup Koort/FOMO, Fremantle is starting to become a hotbed of high end eating and
dining experiences. A boutique bottle shop, run by people with deep ties to the Fremantle community will
only add to this experience and be a institution in years to come, much like it’s North Fremantle store.:”
“Fremantle has always provided and supported a diverse selection of small businesses. This would be an
excellent opportunity to continue that tradition.”
“Would love to see a small boutique wine store in Fremantle! The local chains don’t have what we need!”
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5.3 Local Business Consultation
The Applicant has approached locally owned businesses in Fremantle to gain support for the proposal,
with support gathered from businesses and retailers, as identified in Figure 25 and 26 below.

Figure 24: Supportive Local Businesses (within 250m of Premises)

As seen in Figure 24 and 25, the support from proximal local businesses is significant. This
demonstrates advocacy and industry support for the proposal not only within the Fremantle area, but
within the immediate locality it is proposed, by business owners who operate both day and night. The
local business support demonstrates a strong belief that the proposed Premises will generate social
and economic benefits for the community. A series of direct quotations from letters of support have
been provided below, with full signed letters provided in Appendix 9.
“I am a regular visitor to the current store and would welcome a second store closer to my home and
business. I have often been impressed by the community feel and interest they bring to a liquor store. The
stock is thoughtful and local and they provide an opportunity for unique producers to sell their wares - not
only in alcohol but also foods and crafts.” – Jen Lowe, Director, Ohlo Studio
“As a Fremantle business owner - and central city resident - I fully endorse Wise Child Wine Store’s
proposition, which will assist in providing central Fremantle with a boutique and quality outlet that will
enhance and complement the current inner city retail offering, which will in turn generate economic
development via the patronage of residents, visitors and local business.” – Kate Hulett, Owner, Kate & Abel
“At the Fremantle Biennale we have witnessed firsthand the benefits and impact of the community-oriented
business model manifested by Wise Child Wine Store and we strongly support this new Fremantle initiative
centred around inclusive, ethical and forward looking principles for the greater benefit of our diverse
community.” – Tom Mùller, Artistic Director and CEO, Fremantle Biennale
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#

Local Business Name

Business Type

Operation
(Day/Night)

1

Wild Bakery

Food Outlet

Day

2

Ohlo Studio

Design Studio

Day

3

Stackwood

Food/ Retail/ Art Studio/ Event Space

Day/Night

4

Assembley Yard

Event Space

Day/Night

5

Fremantle Biennale

Arts Administration

Day/Night

6

Zero Store / Mother Fremantle

Food Outlet/ Retail

Day/Night

7

New Edition

Retail

Day/Night

8

Strange Company

Small Bar

Night

9

Compendium Design Store

Retail

Day

10

PS Art Space

Co-Working/ Art Studio/ Event Space

Day/Night

11

Kate & Abel

Retail

Day

12

Chi Cho Gelato

Food Outlet

Day/Night

13

Peggy’s Sandwich Bar

Food Outlet

Day

14

Good Things

Café

Day

15

Best Wishes

Café

Day

16

Naval Store

Co-Working/ Art Studio/ Event Space

Day/Night

Figure 25: Local Business Providing Letters of Support

6 HARM MINIMISATION STRATEGIES
The Applicant understands and acknowledges its obligations and responsibilities as licensee to
minimise the potential harmful effects from the supply of liquor. The Applicant will implement a
number of stringent protocols to minimise the potential for harm and ill-health as a result of operating
the Premises.

6.1 Surveillance and Police Presence
Upon occupation of the premises, an alarm system and CCTV will be installed to ensure both actual
and perceived safety measures are implemented to keep the shop, the streetscape and the wider
community safe. The Applicant will ensure that a robust security surveillance system, including an
alarm system, will be in 24-hour operation inside the premises as well as on the exterior. With a
rigorous security system in place at the existing North Fremantle location, WCWS has extensive
experience in maintaining a safe and supportive environment. As the street frontage of the proposed
Premises is primarily made up of glass window displays, a customised security grill will be effective
outside of trading hours. Extensive situational lighting will ensure that both the interior and exterior
of the Premises is well illuminated both day and night to aid the 24-hour surveillance system.
The proposed premises is located approximately 150m from Fremantle Police Station, located 88 High
Street. The locality has a high level of Police surveillance, with a visual presence of police officers on
the streets, which is likely to reduce the incident of crime and antisocial behaviour.
It is also anticipated response times from on-duty police officers will be notably quick due should
there be any requirement to address incidents at or near to the premises. Police officers in the
Fremantle City Centre utilised both vehicles and bicycles to enable more direct access to pedestrian
malls and through the area.
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Furthermore, the City employs the services of the Community Safety Officers who are responsible for
enforcing local laws in relation to ranger related duties as well as providing mediation roles to assist
the Police, business community, locals and visitors to Fremantle. Community Safety Officers conduct
security patrols of the CBD and surrounding suburbs using bicycles and vehicles and are on duty
from 7am to 9pm, seven days a week, with security patrols extended to 2am from Wednesday to
Saturday within the City’s main streets.

6.2 Management Plan
The Applicant will implement various policies in relation to the operation of the Premises, including a
stringent Store Management Plan. The Management Plan clearly sets out the Applicant’s policies and
procedures for a variety of harm minimisation initiatives that have been implemented, including:
a)
b)
c)
d)

refusal of service;
juveniles;
creating a safe environment; and
education and training of staff.

The policies and procedures will be strictly enforced to ensure that no liquor is sold or supplied to
minors, or anyone who is or may be affected by alcohol. Further, the Applicant will display signage
around the Premises in regards to the requirement for identification and sale of liquor to persons 18+.
The Applicant will implement a policy that requires persons who look younger than 25 years of age
to produce valid identification on demand, otherwise service will be refused.
The Applicant is aware of its obligations and responsibilities as licensee to minimise the potential
harmful effects from the supply of liquor. The Applicant will implement a number of strategies to
minimise the potential for harm and ill-health as a result of operating the Premises. The Applicant has
considered the potential impact that the Application might have on the locality and the at-risk groups,
if granted. Applicant has identified the following risk factors that will assist in reducing harm should
the Application be granted:
•
•
•
•
•
•
•
•

•
•

the clientele of the Premises will be conscientious and professional patrons;
the nature, operation and style of the Premises, including the products on offer;
the size of the Premises ensures that the area can be well monitored and supervised;
the various practices, policies and procedures that will be implemented;
the active role that the directors of the Applicant will have in the business;
the pricing and unique nature of liquor that will deter excess consumption and attract
considered patrons;
the immediate surrounds of the Premises, including limited advertising and promotional
material on the façade of the Premises;
the highly select range of bespoke stock, including limited and strictly artisanal high strength
alcohol (spirits), no cheap cask wines, no clean skins, no high-strength commercial pre-mixers
such as Bundaberg, Jack Daniels, and various Vodka Cruisers;
the voluntary trading conditions that the Applicant will have imposed on the licence; and
the Applicant will install an extensive 24-hour surveillance and alarm system that will include
CCTV footage of the Premises both internally and externally.

Additionally, where possible the design of the store will be informed by the for Designing Out Crime
guidelines15.
Department of Planning, Lands and Heritage, 2020. https://www.dplh.wa.gov.au/getmedia/87627346-3ade-4e6a-99f031365a215f3c/GD_designing_out_crime
15
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6.3 Experience in Operation of Liquor Store
The Applicant has been operating Wise Child Wine Store in North Fremantle since 2018. The Applicant
has substantial experienced in liquor industry and the sale of packaged liquor and trading in
compliance with the Liquor Control Act 1988.
In the four years the existing North Fremantle location has been operating, there has been no incidents
of crime, no community opposition or complaints made against the shop or the Applicant.
This experience will assist in ensuring that the Premises operates under the highest standards and
adopts stringent harm minimisation policies. The directors’ combined experience in the industry will
ensure that the appropriate implementation and protocols are in place to minimise disturbance and
harm as a result of the operation of the Premises.

6.4 Staff Qualification and Training
All staff will have the knowledge, experience, skills and industry relationships required to provide a
quality service to customers attending the Premises. Given the boutique size of the proposed
Premises, it is anticipated that all staff will hold the qualification of ‘Management of Licensed Premises’
(MLP1). This will ensure that they are fully aware of not only their own obligations, but also those of
the licensee.
Additionally, staff employed at the new premises will undergo appropriate recruitment to ensure they
possess the relevant experience, skills and passion to provide the expected customer experience. The
Applicant will ensure that all employees have appropriate experience and training to ensure that
customers are treated in a responsible and professional manner. The Applicant will conduct regular
training sessions for all staff to ensure that the high standards are maintained, and to ensure that the
harm minimisation strategies are at the forefront. the Applicant will ensure that all staff complete
Responsible Service of Alcohol (RSA) training, and that appropriate signage is in place advising
customers of their responsibilities.

6.5 Trading Conditions
The Applicant has considered the conditions imposed on other liquor store licenses in Fremantle and
in Western Australia. The Applicant is agreeable to the following conditions being imposed on the
licence for the Premises, should the Application be granted:
(a) The licensee is to have and maintain a CCTV system in accordance with the policies of the
Director of Liquor Licensing;
As in relation to tastings:
(b) Pursuant to s 47(2) of the Act, the licensee is authorised to supply liquor, by way of free sample,
for consumption within the licensed premises. This is subject to the following conditions:
(i) Tastings must be conducted under the full responsibility and supervision of the licensee or
approved manager at all times.
(ii) Tastings cannot be supplied to juveniles.
(iii) Glasses to be used for tastings to be washed in accordance with the provisions of the
Standards of Licensed Premises Policy of the Director of Liquor Licensing unless single-use
disposable containers are used.
(iv) Compliance with the Food Act 2008 at all times.
(v) Tastings per sample must not exceed the measures stipulated in the Liquor Regulations;
(vi) Free drinking water must be made available at all times that samples of liquor are available
for tasting.
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The Applicant considers that the imposition of the above conditions confirms its commitment to
operating a safe liquor store which seeks to adopt the most efficient harm ministration strategies.
The Applicant acknowledges the imposition of the above conditions and confirms WCWS ongoing
commitment to operating a safe liquor store, which will adopt sound harm ministration strategies.

6.6 Offence, Annoyance, Disturbance or Inconvenience
It is submitted that there is not expected to be any significant offence, annoyance, disturbance or
inconvenience caused to people who reside or work in the locality, if the Application were granted.
The Premises is a boutique sized liquor outlet that will be well managed and complement the
current amenity available around the Fremantle City Centre.

7 STRATEGIC ALIGNMENT
The City of Fremantle’s Strategic Community Plan 2015-2025 (SCP) states –
“A key council focus over the last few years has been to sustainably revitalise the city centre. With levels of
development and investment not seen since the America’s Cup, Fremantle is on the cusp of a major period of
revitalisation that will reinforce its position as a place of great significance to Western Australia. As the most
visited destination in Western Australia outside of Perth CBD, and the host of WA’s busiest port, Fremantle is
well placed to thrive and grow as the Western Australian economy continues to diversify.” 16

The general objectives of the SCP are to create a city that:
(a) is clever and creative, inspiring and inclusive.
(b) welcomes and celebrates all people and cultures.
(c) that encourages innovation, prosperity and achievement.
(d) cares for the wellbeing of our people and the environment we share.
(e) that thrives on diversity and dares to be different.
With a major focus of the City’s SCP resting on community development, the City embarked on an
extensive community visioning initiative aimed at getting to the core of community visions and values
for Fremantle. One of the primary concerns held among Fremantle stakeholders and members of the
community was the ongoing support of independent small business and the creative sector.
The general objectives of the Fremantle Community Visioning Themes:
(a) People: A welcoming place for all
(b) Plan: A liveable city that serves its residents needs and values heritage
(c) Prosper: A diverse and unique local economy and a recognised centre of excellence
(d) Green: A city that values its environment
(e) Create: A dynamic innovative city with a strong knowledge economy and arts sector
(f) Decide: A collaborative and connected community with a shared vision and good governance
The Applicant notes that the Premises will generate many positive benefits to the locality, including
employment, tourism and a greater connectedness within the wider community. The Applicant
anticipates that the Premises will operate harmoniously with the amenity of the locality. Further, given
the trading hours proposed (closing at 7.00pm), the Applicant does not expect this to cause any
offence, annoyance or disturbance to local residents or businesses. Further, unruly, disorderly and
unsocial behaviour will not be tolerated at the Premises, and staff will refuse entry or ask such patrons
to leave the venue if the behaviour standards fall short of the expected benchmark.

16

City of Fremantle, 2015. https://www.fremantle.wa.gov.au/sites/default/files/Strategic%20Community%20Plan%20-%20August%202019.pdf
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In addition to the above, the grant of the liquor licence will also assist with the creation of three fulltime jobs and over six casual positions within Fremantle.
Support from the local community in relation to the proposed store is evident and has been provided
in Appendices 6-8.

7.1 Tourism in Western Australia
With Western Australian tourism figures at a staggering low after the recent effects of COVID-19 and
the number of international and interstate visitors currently sitting significantly below pre-pandemic
levels, local businesses are expected to have to wait a further two years for a full recovery. The extent
of this decline in visitors to Perth is shown in Figures 26 and 78 below with result of the Tourism
Research Australia National and International Visitor Survey.17
Despite government aid, in the form of stimulus packages, financial support and funding initiatives,
many independent, family-owned businesses have been forced to shut their doors.

Figure 26: Interstate Visitors to Perth 2018 to 2022

Figure 27: International Visitors to Perth 2018 to 2022

The full effect of the recent pandemic on the livelihoods of local businesses is all too evident in the
Fremantle CBD where many empty shopfronts line the streets. With almost 700 days of pandemic
closure affecting local businesses and cultural activities in the locality, the port city has undergone an
extensive renewal project that seeks to drive international and domestic tourism back to its former
level. The launch of the recent City of Fremantle marketing campaign is centred on showcasing the
unique cultural and retail landscape of Fremantle amid the growing diversity of its visitors and
residents.
After being named one of the World’s 50 top travel destinations by Time Magazine 18and described
as a great place to “eat, drink and be Aussie”, the port city is on the brink of experiencing a significant
turnaround in tourism levels.19
The addition of a locally-owned boutique wine store, that is advantageously situated on the direct
route to the Fremantle Train Station, has the capacity to offer a diverse selection of handmade
Australian wines to locals and tourists alike. The Applicant believes that the attraction of an
independent liquor outlet that supplies unique, sustainable wines from small-scale wineries across
Australia holds significant potential in connecting micro-producers with international tourist markets.
17

Tourism WA, 2022. https://www.tourism.wa.gov.au/Markets-and-research/Latest-tourism-statistics/Pages/Visitor-statistics.aspx#/

18

Time Magazine, 2022. Fremantle, Australia: World's Greatest Places 2022 | TIME

19

City of Fremantle, 2022. https://www.fremantle.wa.gov.au/news-and-media/interstate-and-international-visitors-returning-freo
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8 CONCLUSION
It is submitted that approval of the Application will have minimal, if any, negative impact on the
locality. Instead, the grant of the Application will be an added benefit to the Fremantle locality,
providing a unique and highly specialised offering for packaged liquor requirements. The Premises
intends and is committed to the safe operation of a boutique liquor store, offering packaged liquor
products with approachable, knowledgeable and professional service.
The Applicant recognizes that the existing locality of WCWS North Fremantle can be viewed as posing
direct locational competition in regard to the proposed Premises. The Applicant however maintains
that while both WCWS North Fremantle and WCWS Market Street Fremantle are located under the
Fremantle umbrella, the locality of each Premises primarily services the neighbourhood in which it lies.
As aforementioned in the Supreme Court judgement extracts, Archer J denotes that locality pertains
to the notion of neighbourhood: “Given the context and purpose of s36B, the word 'locality' is
intended to indicate the same concept of neighbourhood." With this definition in mind, WCWS North
Fremantle and WCWS Market Street Fremantle should be viewed as entirely separate entities, each
specific to its own locality. As Archer J further denotes: "If there is a community in the area of the
proposed site, the geographical spread of that community may also influence the shape and size of
the 'locality’.” Given the topographical and man-made boundaries between the locality of WCWS
North Fremantle and WCWS Market Street Fremantle, the sense of community is equally divided into
separate locational spheres. This delineation between neighbourhoods, and more importantly the
resulting community, lies at the heart of the Applicant’s bid for the conditional grant of the liquor
store licence at the proposed Premises.
In determining the view of the local community on the Application, a representative sample of the
community completed the survey with overwhelming support (98% of respondents) and need for the
proposed Premises. The community agreed it would be in the interest of the community for a small,
independent, locally owned and operated wine store to open in Fremantle. More than half of the
respondents went out of their way to provide additional comments of support for the Application.
These respondents expressed the lack of current offering in Fremantle, the support for locally owned
and operated boutique business, the contribution the wine store would make to the community and
vibrancy of Fremantle and highlighted the support and respect for the Applicants, known within the
community as local residents and through their operation of another locally focused wine store.
Additionally, there is notable local business support for the proposed use at the proposed Premises,
who do not view the proposal as detrimental to their business or the Fremantle community. These
businesses have expressed their support for WCWS Market Street, as a welcome addition which will
offer mutually beneficial outcomes and support social and economic development within the
Fremantle CBD.
The Applicant submits that the Premises will promote the objects of the Act by accommodating the
diversity of consumer demand and by promoting responsible service of alcohol. Given the proposed
mode of operation of the Premises by the Applicant, coupled with the Applicant’s extensive harm
minimisation strategies and experience in the industry, there is minimal risk of harm, ill-health and
anti-social behaviour occurring at the Premises.
The Applicant considers that the proposed liquor store has the capacity to offer a diverse range of
products and make a unique contribution to the locality by enhancing the growing diversity of
Fremantle and to cater to those who seek out a considered alternative to the mainstream liquor
industry.
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APPENDIX 1 – Reference Letters

Director of Liquor Licensing Department of Local Government, Sport and Cultural Industries
PO Box 8349
Perth Business Centre WA 6849

Re: Letter of Support - Wise Child Wine Store Licence Application
To whom it may concern,
Wines of WA is the peak industry body for WA wine producers.
I am writing in support of Wise Child Wine Store’s application for a liquor licence. I fully sanction and
recommend the support of the wine store’s proposition, which will assist in furnishing Fremantle with a
unique inner city focal point, that will in turn encourage greater community activation and positive
engagement between residents, visitors and local businesses.
WCWS has transformed a heritage corner store location in North Fremantle into a vibrant, boutique wine
store with the main focus being on artisanal wines from Australian family-run wineries. They have worked
extensively with local winemakers and host regular guest winemaker nights that seek to reduce the divide
between producer and consumer.
By supporting the WCWS application, Fremantle will see the benefit through increased community
engagement while simultaneously filling a gap in the market for sustainably crafted, organic wines, beers
and spirits that promote a considered drinking culture.
I note particularly that Wise Child supports WA craft producers of a range of beverages who are not
stocked by larger/chain outlets. The addition of such a stockist in Fremantle’s tourism precinct will provide
visitors to WA access to a range of products from across the state – a unique and valuable contribution.
Please feel free to contact me on details below if further discussion is required.

Kind regards,
Larry Jorgensen
Chief Executive Officer
Wines of WA
T – 0448 884 161
E – ceo@winewa.asn.au

Wines of Western Australia
Unit 3, 14 Brodie Hall Drive, Bentley WA 6102
T– 9284 3355 E - winewa@winewa.asn.au W – www.winewa.asn.au
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LOCAL GOVERNMENT
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N/A

DEMOLITION YEAR
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Area Profile
The size of Fremantle is approximately 5.5 square kilometres.
It has 18 parks covering nearly 9.3% of total area.
The population of Fremantle in 2011 was 7,668 people.
By 2016 the population was 8,214 showing a population growth of 7.1% in the area during that time.
The predominant age group in Fremantle is 30-39 years.
Households in Fremantle are primarily childless couples and are likely to be repaying $1800 - $2399 per month on mortgage repayments.
In general, people in Fremantle work in a professional occupation.
In 2011, 52% of the homes in Fremantle were owner-occupied compared with 54.2% in 2016.
Currently the median sales price of houses in the area is $855,000.

Median Sales Price

Period
January
February
March
April
May
June
July
August
September
October
November
December

Year 2017
Median Price
$760,000
$765,000
$755,000
$720,000
$710,000
$710,000
$750,000
$720,000
$722,500
$750,000
$750,000
$741,000

Year 2018
Median Price
$765,000
$767,500
$775,000
$792,500
$797,000
$810,000
$799,000
$810,000
$810,000
$797,000
$797,000
$807,500

Year 2019
Median Price
$810,000
$832,500
$842,500
$832,500
$810,000
$805,000
$805,000
$825,000
$825,000
$825,000
$837,500
$840,000

Year 2020
Median Price
$845,000
$842,500
$800,000
$787,500
$780,000
$788,750
$780,000
$783,750
$790,000
$795,000
$790,000
$780,000

Year 2021
Median Price
$780,000
$781,000
$797,500
$820,000
$840,000
$845,000
$855,000
n/a
n/a
n/a
n/a
n/a

Statistics are calculated over a rolling 12 month period

© Copyright 2021 RP Data Pty Ltd trading as CoreLogic Asia Pacific (CoreLogic), Local, State, and
Commonwealth Governments. All rights reserved.
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Median Sales Price

Median Sales Price vs Number Sold
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Recent Median Sale Prices
Recent Median Sale Prices (House)
Fremantle
Median Price

Fremantle
Median Price

Period
July 2021
June 2021
May 2021
April 2021
March 2021
February 2021
January 2021

$855,000
$845,000
$840,000
$820,000
$797,500
$781,000
$780,000

$770,000
$760,000
$750,000
$750,000
$750,000
$727,500
$721,000

December 2020
November 2020
October 2020
September 2020
August 2020

$780,000
$790,000
$795,000
$790,000
$783,750

$715,000
$700,000
$700,000
$700,000
$695,000
Statistics are calculated over a rolling 12 month period

Recent Median Sale Prices (House)
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Recent Median Sale Prices (Unit)
Fremantle
Median Price

Fremantle
Median Price

Period
July 2021
June 2021
May 2021
April 2021
March 2021
February 2021
January 2021
December 2020
November 2020

$517,000
$513,500
$535,000
$545,000
$535,000
$527,500
$525,000
$525,000
$480,000

$565,000
$565,000
$570,000
$575,000
$571,000
$565,000
$560,000
$560,000
$560,000

October 2020
September 2020
August 2020

$475,200
$485,000
$485,000

$560,000
$560,000
$560,000
Statistics are calculated over a rolling 12 month period

Recent Median Sale Prices (Unit)
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Recent Median Sale Prices (Land)
Fremantle
Median Price

Fremantle
Median Price

Period
July 2021
June 2021
May 2021
April 2021
March 2021
February 2021
January 2021
December 2020
November 2020

$440,000
$430,000
$421,628
$421,628
$430,000
$421,628
$398,728
$419,364
$445,000

$400,000
$398,864
$398,728
$398,728
$397,214
$397,214
$390,000
$387,500
$390,000

October 2020
September 2020
August 2020

$470,000
$450,000
$455,000

$385,000
$384,000
$381,500
Statistics are calculated over a rolling 12 month period

Recent Median Sale Prices (Land)
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Sales Per Annum
Sales Per Annum (House)
Fremantle
Number

Period Ending
Jul 2021
Jul 2020
Jul 2019
Jul 2018
Jul 2017
Jul 2016
Jul 2015

164
88
95
103
93
89
88

Jul 2014
Jul 2013
Jul 2012

101
94
107
Statistics are calculated over a rolling 12 month period

Sales Per Annum (House)
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Sales Per Annum (Unit)
Fremantle
Number

Period Ending
Jul 2021
Jul 2020
Jul 2019
Jul 2018
Jul 2017
Jul 2016
Jul 2015
Jul 2014
Jul 2013

227
107
64
116
120
99
177
217
147

Jul 2012

110
Statistics are calculated over a rolling 12 month period

Sales Per Annum (Unit)

© Copyright 2021 RP Data Pty Ltd trading as CoreLogic Asia Pacific (CoreLogic), Local, State, and
Commonwealth Governments. All rights reserved.

Page 8

Sales Per Annum (Land)
Fremantle
Number

Period Ending
Jul 2021
Jul 2020
Jul 2019
Jul 2018
Jul 2017
Jul 2016
Jul 2015
Jul 2014
Jul 2013

26
14
10
29
17
5
6
14
14

Jul 2012

13
Statistics are calculated over a rolling 12 month period

Sales Per Annum (Land)
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Sales By Price
Sales By Price - 12 months (House)
Fremantle
Number

Price
<$200K
$200K-$400K
$400K-$600K
$600K-$800K
$800K-$1M
$1M-$2M
>$2M

1
7
14
44
56
39
3
Statistics are calculated over a rolling 12 month period

Sales By Price - 12 months (House)
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Sales By Price - 12 months (Unit)
Fremantle
Number

Price
<$200K
$200K-$400K
$400K-$600K
$600K-$800K
$800K-$1M
$1M-$2M

1
60
104
38
19
5
Statistics are calculated over a rolling 12 month period

Sales By Price - 12 months (Unit)

Sales By Price - 12 months (Land)
Fremantle
Number

Price
$200K-$400K
$400K-$600K
$600K-$800K
>$2M

10
12
1
3
Statistics are calculated over a rolling 12 month period

© Copyright 2021 RP Data Pty Ltd trading as CoreLogic Asia Pacific (CoreLogic), Local, State, and
Commonwealth Governments. All rights reserved.
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Sales By Price - 12 months (Land)

© Copyright 2021 RP Data Pty Ltd trading as CoreLogic Asia Pacific (CoreLogic), Local, State, and
Commonwealth Governments. All rights reserved.
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Change in Median Price
Change in Median Price (House)
Fremantle
% Change

Fremantle
% Change

Period
Jul 2021
Jul 2020
Jul 2019
Jul 2018
Jul 2017
Jul 2016
Jul 2015

9.62%
-3.11%
0.75%
6.53%
-6.83%
-3.54%
6.99%

11.59%
-4.83%
3.57%
1.08%
-1.77%
-6.93%
3.06%

Jul 2014
Jul 2013
Jul 2012

1.4%
-0.1%
10.47%

7.3%
5.79%
-1.89%
Statistics are calculated over a rolling 12 month period

Change in Median Price (House)

© Copyright 2021 RP Data Pty Ltd trading as CoreLogic Asia Pacific (CoreLogic), Local, State, and
Commonwealth Governments. All rights reserved.
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Change in Median Price (Unit)
Fremantle
% Change

Fremantle
% Change

Period
Jul 2021
Jul 2020
Jul 2019
Jul 2018
Jul 2017
Jul 2016
Jul 2015
Jul 2014
Jul 2013

4.44%
-9.84%
20.93%
-5.42%
-12.57%
3.2%
-3.27%
26.15%
10.8%

0.89%
-4.27%
5.88%
-1.34%
-14.5%
4.8%
0.48%
12.32%
6.09%

Jul 2012

-4.89%

4.92%
Statistics are calculated over a rolling 12 month period

Change in Median Price (Unit)

© Copyright 2021 RP Data Pty Ltd trading as CoreLogic Asia Pacific (CoreLogic), Local, State, and
Commonwealth Governments. All rights reserved.
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Change in Median Price (Land)
Fremantle
% Change

Fremantle
% Change

Period
Jul 2021
Jul 2020
Jul 2019
Jul 2018
Jul 2017
Jul 2016
Jul 2015
Jul 2014
Jul 2013

-11.56%
-12.87%
3.82%
-1.79%
0%
0%
0%
0%
-8.11%

6.67%
-3.23%
-20.1%
18.58%
4.6%
0.26%
-19.34%
38.14%
2.94%

Jul 2012

30.74%

6.25%
Statistics are calculated over a rolling 12 month period

Change in Median Price (Land)

© Copyright 2021 RP Data Pty Ltd trading as CoreLogic Asia Pacific (CoreLogic), Local, State, and
Commonwealth Governments. All rights reserved.
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Household
Household Structure

Type
Childless Couples
Couples with Children
Single Parents
Other

Percent
50.8
31.8
15.1
2.2
Statistics are provided by the Australian Bureau of Statistics (ABS)

Household Structure

© Copyright 2021 RP Data Pty Ltd trading as CoreLogic Asia Pacific (CoreLogic), Local, State, and
Commonwealth Governments. All rights reserved.
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Household Occupancy

Type
Renting
Owns Outright
Purchaser
Not Stated
Other

Percent
42.2
27.3
26.9
2.9
0.6
Statistics are provided by the Australian Bureau of Statistics (ABS)

Household Occupancy

© Copyright 2021 RP Data Pty Ltd trading as CoreLogic Asia Pacific (CoreLogic), Local, State, and
Commonwealth Governments. All rights reserved.
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Age Sex Ratio
Age Sex Ratio
Fremantle

Fremantle
Age Group

Male %

Female %

Male %

Female %

0-9
10-19
20-29
30-39
40-49
50-59
60-69

3.6
3.4
7.0
9.1
7.5
6.9
6.3

3.7
3.7
8.4
8.4
6.6
7.2
6.6

4.9
4.4
6.0
7.6
7.0
7.0
5.9

4.9
4.5
6.8
7.7
7.1
7.4
6.2

70-79
80-89
90-99

3.6
1.5
0.2

3.6
2.3
0.5

3.4
1.7
0.3

3.9
2.4
0.6

Statistics are provided by the Australian Bureau of Statistics (ABS)

Age Sex Ratio

© Copyright 2021 RP Data Pty Ltd trading as CoreLogic Asia Pacific (CoreLogic), Local, State, and
Commonwealth Governments. All rights reserved.
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Household Income
Household Income

Income Range
0-15.6K
15.6-33.8K
33.8-52K
52-78K
78-130K
130-182K
182K+

Fremantle %
6.3
15.7
9.6
11.6
19.8
9.6
15.4

Fremantle %
5.6
14.8
10.3
11.9
19.4
10.8
15.8

Statistics are provided by the Australian Bureau of Statistics (ABS)

Household Income

© Copyright 2021 RP Data Pty Ltd trading as CoreLogic Asia Pacific (CoreLogic), Local, State, and
Commonwealth Governments. All rights reserved.
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Disclaimer
Whilst all reasonable effort is made to ensure the information in this publication is current, CoreLogic does not warrant the accuracy
or completeness of the data and information contained in this publication and to the full extent not prohibited by law excludes all for
any loss or damage arising in connection with the data and information contained in this publication.
Based on information provided by and with the permission of the Western Australian Land Information Authority (2021) trading as
Landgate.

© Copyright 2021 RP Data Pty Ltd trading as CoreLogic Asia Pacific (CoreLogic), Local, State, and
Commonwealth Governments. All rights reserved.
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APPENDIX 6 – Crime Statistics 2020-21

APPENDIX 7 – City of Fremantle Councillor Support

Tuesday 12th July 2022

Re: Application for Liquor Licence
21A Market Street, Fremantle WA 6160

Dear James,
I write this letter in support of your application for a Liquor Store Licence at the
proposed Wise Child Wine Store, 38 Market Street Fremantle.
Already being familiar with your existing operations in North Fremantle, I strongly
welcome the vibrancy and sense of community your particular style of trading would
offer downtown Fremantle.
In particular, I support your proposed trading hours which would see your store open
from 10am to 7pm - we believe these trading hours are socially responsible and are
conscious of the wellbeing of all community members.
Furthemore, the coupling of your store with the neighbouring deli, brings the amenity
and lifestyle we are trying to curate for our inner city residents who don’t own cars.
We see this as a positive addition to Fremantle and I fully support your application.
Regards
Adin Lang

Councillor for City Ward
0438 908 829

APPENDIX 8 – Community Consultation

Survey respondents were identified from the 44 following suburbs:
Fremantle (35), Beaconsfield (16), South Fremantle (8), East Fremantle (7), Hamilton Hill (7), Cottesloe
(7), North Fremantle (6), White Gum Valley (6), Hilton (3), Spearwood (3), Perth (3), Palmyra,
Booragoon, Ardross, Bicton, Myaree, Kardinya, Mosman Park, Coogee, Beeliar, South Lake, , Subiaco,
West Perth, Nedlands, West Leederville, Swanbourne, Claremont, Highgate, Shenton Park, Coolbellup,
Gosnells, Mt Lawley, Kensington, Hillarys, Doubleview, Karrinyup, Greenwood, Morley, Maylands,
Bayswater, Lynwood, Mandurah, Yallingyup, Rosa Glen and Margaret River.
The most prevalent suburbs are represented below in a word cloud.

APPENDIX 9 – Local Business Support

47 Market Stree
Fremantle
WA 6160

Director of Liquor Licensing
Department of Local Government, Sport and Cultural Industries
PO Box 8349
Perth Business Centre
WA 6849
25 April 2022
To whom it may concern,
RE: Wise Child Wine Store - Licence Application
I am writing in support of Wise Child Wine Store’s application for a liquor licence.
As a Fremantle business owner - and central city resident - I fully endorse Wise Child Wine Store’s
proposition, which will assist in providing central Fremantle with a boutique and quality outlet that will
enhance and complement the current inner city retail o ering, which will in turn generate economic
development via the patronage of residents, visitors and local business.
Through their existing, vibrant venue in North Fremantle, which focuses on artisanal wines from Australian
family-run wineries, the Wise Child Wine Store operators have worked extensively with local winemakers
and host regular guest winemaker nights, as well supporting creative events happening in and around the
city. They are a small operation that cares for the community, and are an integral part of it.
Fremantle currently has a gap in the market for a considered and curated liquor store with knowledgable
sta that o ers sustainably crafted, organic wines, beers and spirits to customers that enjoy high quality
produce. I am an advocate of any new, high-calibre establishment in Fremantle that will add to the vibrancy
and culture of our city. Providing diverse and interesting retail also delivers a wider economic bene t to both
Fremantle and Western Australia.
I con rm that I have no social or nancial connection with any persons connected with Wise Child Wine
Store and that the contents of this letter are true and correct to the best of my knowledge and belief.
Feel free to contact me should you require further information.
Yours faithfully,

Kate Hulett

fi

ff

fi

t


ff

 


fi

ff

Unit 11 / 7 Leake Street
Fremantle
6160
m. 0470 476 996

To Whom It May Concern:
This letter is in support of Wise Child Wine Store opening on Market st, Fremantle. We have
worked with WCWS on several collaboration projects, and we couldn’t think of better
neighbours to our own store which is 100m away on 1 Cantonment st, Fremantle.
WCWS are guaranteed to bring a fresh and positive energy to the area which is currently
quiet in the evening. They are disruptors in the industry by not conforming to a normal
liquor store, rather they tend to think outside the box with their own in-house
collaborations with some of the best winemakers in the country and interesting snack
offering. This kind of attitude and ethos has separated them from your normal liquor shop,
who just vend your standard booze. In turn they organically attract a discerning and
educated customer base who understand good quality alcohol that is consumed with
balance and enjoyed with friends and family. Every time I have visited their store in North
Fremantle I am met with a wealth of knowledge about obscure wines and products that
creates a unique retail experience. I truly welcome their second opening and I am exciting at
the opportunities it will bring to the local area.
Thank you
Salvatore De Bartolo
Owner
Chicho Gelato

ABN 67102233822
1 CANTONMENT ST, FREMANTLE 6160

ohlo studio

To: Racing, Gaming & Liquor

Ohlo Studio
6 King William St
South Fremantle
Western Australia
6011

Re: Letter of Support - Wise Child Wine Store
Licence Application

To whom it may concern,
I am writing in support of Wise Child Wine Store’s application for a liquor licence. I am a regular visitor to
the current store and would welcome a second store closer to my home and business. I have often been
impressed by the community feel and interest they bring to a liquor store. The stock is thoughtful and local
and they provide an opportunity for unique producers to sell their wares - not only in alcohol but also foods
and crafts. This is further strengthened with small education, craft and industry knowledge events.
I fully sanction and recommend the support of the wine store’s proposition, which will assist in furnishing
Fremantle with a unique inner city focal point, that will in turn encourage greater community activation and
positive engagement between residents, visitors and local businesses.
The liquor store offering in central fremnantle is, in my opinion, very mainstream and does not offer a
good assortment of locally produced sustainably crafted, organic wines, beers and spirits that promote a
considered drinking culture. This new venue would provide a much needed and improved offering to the
local community. By supporting the WCWS application, Fremantle will see the benefit through increased
community engagement while simultaneously filling a gap in the market.
Kind regards,

jen lowe
director
+61 413 868 543
jen@ohlostudio.com

21/04/2022

PEGGYS
35 Market St, Fremantle WA 6160
To: Racing, Gaming & Liquor
Re: Letter of Support - Wise Child Wine Store Licence Application
To whom it may concern,
I am writing in support of Wise Child Wine Store’s application for a liquor licence. I fully
sanction and recommend the support of the wine store’s proposition, which will assist in
furnishing Fremantle with a unique inner city focal point, that will in turn encourage greater
community activation and positive engagement between residents, visitors and local
businesses.
WCWS has transformed a heritage corner store location in North Fremantle into a vibrant,
boutique wine store with the main focus being on artisanal wines from Australian family-run
wineries. They have worked extensively with local winemakers and host regular guest
winemaker nights that seek to reduce the divide between producer and consumer.
By supporting the WCWS application, Fremantle will see the benefit through increased
community engagement while simultaneously filling a gap in the market for sustainably
crafted, organic wines, beers and spirits that promote a considered drinking culture.
Kind regards,

Harrison Peasnell
Director - Peggys Fremantle
0452499015

BEST WISHES COFFEE
Shop 9/2 Cantonment St,
Fremantle WA 6160
0434966405

To: Racing, Gaming & Liquor
Re: Letter of Support - Wise Child Wine Store License Application

To whom it may concern,
I am writing in support of Wise Child Wine Store’s application for a liquor licence. I
fully sanction and recommend the support of the wine store’s proposition, which will
assist in furnishing Fremantle with a unique inner city focal point, that will in turn
encourage greater community activation and positive engagement between
residents, visitors and local businesses.
WCWS has transformed a heritage corner store location in North Fremantle into a
vibrant, boutique wine store with the main focus being on artisanal wines from
Australian family-run wineries. They have worked extensively with local winemakers
and host regular guest winemaker nights that seek to reduce the divide between
producer and consumer.
By supporting the WCWS application, Fremantle will see the benefit through
increased community engagement while simultaneously filling a gap in the market
for sustainably crafted, organic wines, beers and spirits that promote a considered
drinking culture.

Kind regards,
Jackson McCutcheon – Best Wishes Coffee (Owner)

Good Things Fremantle
To: Racing, Gaming & Liquor
Re: Letter of Support - Wise Child Wine Store Licence Application

To whom it may concern,
I am writing in support of Wise Child Wine Store’s application for a liquor licence. I
fully sanction and recommend the support of the wine store’s proposition, which will
assist in furnishing Fremantle with a unique inner city focal point, that will in turn
encourage greater community activation and positive engagement between
residents, visitors and local businesses.
WCWS has transformed a heritage corner store location in North Fremantle into a
vibrant, boutique wine store with the main focus being on artisanal wines from
Australian family-run wineries. They have worked extensively with local winemakers
and host regular guest winemaker nights that seek to reduce the divide between
producer and consumer.
By supporting the WCWS application, Fremantle will see the benefit through
increased community engagement while simultaneously filling a gap in the market for
sustainably crafted, organic wines, beers and spirits that promote a considered
drinking culture.

Kind regards,

Jake Carter – Director of The Good hospitality Group t/a Good Things Fremantle & Good
Things Mosman Park.

20 April 2022, Fremantle.

Le#er of Support

To: Racing, Gaming & Liquor
Re: Wise Child Wine Store Licence Application
I am writing in support of Wise Child Wine Store’s application for a liquor licence. I
fully sanction and recommend the support of the wine store’s proposition, which will assist
in furnishing Fremantle with a unique inner city focal point, that will in turn encourage greater community activation and positive engagement between residents, visitors and local businesses.
WCWS has transformed a heritage corner store location in North Fremantle into a
vibrant, boutique wine store with the main focus being on artisanal wines from Australian
family-run wineries. They have worked extensively with local winemakers and host regular
guest winemaker nights that seek to reduce the divide between producer and consumer.
By supporting the WCWS application, Fremantle will see the benefit through increased community engagement while simultaneously filling a gap in the market for sustainably
crafted, organic wines, beers and spirits that promote a considered drinking culture.
Please feel free to contact me at guilhem@psas.com.au if you have any further
questions.
Yours sincerely,
Guilhem Therond
Managing Director

TO:

Racing, Gaming & Liquor
DLGSC
Level 2 Reception 140 William Street
PERTH WA 6000

RE:

Letter of Support - Wise Child Wine Store Licence Application

To Whom it may concern,
I am writing in support of Wise Child Wine Store’s (WCWS) application for a liquor licence. I
fully sanction and recommend the support of the wine store’s proposition, which will assist in
furnishing Fremantle with a unique inner city focal point, that will in turn encourage greater
community activation and positive engagement between residents, visitors and local
businesses.
WCWS has transformed a heritage corner store location in North Fremantle into a vibrant,
boutique wine store with the main focus being on artisanal wines from Australian family-run
wineries. They have worked extensively with local winemakers and host regular guest
winemaker nights that seek to reduce the divide between producer and consumer.
By supporting the WCWS application, Fremantle will see the bene t through increased
community engagement while simultaneously lling a gap in the market for sustainably
crafted, organic wines, beers and spirits that promote a considered drinking culture.
At the Fremantle Biennale we have witnessed rst hand the bene ts and impact of the
community oriented business model manifested by WCWS and we strongly support this new
Fremantle initiative centred around inclusive, ethical and forward looking principles for the
greater bene t of our diverse community.
Please feel free to reach out if you require additional information about the above information
Kind Regards,

Tom Mùller
Artistic Director & CEO
Fremantle Biennale Inc.
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A PAKENHAM ST, FREMANTLE WA 6160
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20 April 2022

22 April 2022
To: Department of Racing, Gaming & Liquor
Re: Letter of Support - Wise Child Wine Store Licence Application

To whom it may concern,

I am writing in support of Wise Child Wine Store’s application for a liquor licence. I fully sanction and
recommend the support of the wine store’s proposition, which will assist in furnishing Fremantle with a
unique inner city focal point, that will in turn encourage greater community activation and positive
engagement between residents, visitors and local businesses.
WCWS has transformed a heritage corner store location in North Fremantle into a vibrant, boutique
wine store with the main focus being on artisanal wines from Australian family-run wineries. They
have worked extensively with local winemakers and host regular guest winemaker nights that seek to
reduce the divide between producer and consumer.
By supporting the WCWS application, Fremantle will see the benefit through increased community
engagement while simultaneously filling a gap in the market for sustainably crafted, organic wines,
beers and spirits that promote a considered drinking culture.

Kind regards,

Adam Jorlen
General Manager
The Naval Store

Ph. 0422 488 971

THE NAVAL STORE
Corner of Canning Hwy & Queen Victoria St, Fremantle, 6160, Western Australia
PH: 0422 488 971 - hello@thenavalstore.com - www.thenavalstore.com
The Naval Store is managed by the enkel collective co-op ltd. ABN 29473353107

41 High Street
FREMANTLE WA 6160
25th April 2022
To whom it may concern
I am writing in support of Wise Child Wine Store’s application for a liquor licence. We fully sanction and
recommend the support of the wine store’s proposition, which will furnish Fremantle with a unique inner
city focal point, which will encourage greater community activation and positive engagement between
residents, visitors and local businesses.
WCWS has transformed a heritage corner store location in North Fremantle into a vibrant, boutique wine
store with the main focus being on artisanal wines from Australian family-run wineries. They have worked
extensively with local winemakers and host regular guest winemaker nights that seek to reduce the divide
between producer and consumer.
By supporting the WCWS application, Fremantle will see the benefit through increased community
engagement while simultaneously filling a gap in the market for sustainably crafted, organic wines, beers
and spirits that promote a considered drinking culture.

Regards

Alan Sheardown
Owner
New Edition Bookshop

Compendium Design Store
49a High Street
Fremantle WA 6160
To: Racing, Gaming & Liquor
Re: Letter of Support - Wise Child Wine Store Licence Application

To whom it may concern,
I am writing in support of Wise Child Wine Store’s application for a liquor licence. I fully sanction and
recommend the support of the wine store’s proposition, which will assist in furnishing Fremantle with
a unique inner city focal point, that will in turn encourage greater community activation and positive
engagement between residents, visitors and local businesses like mine.
WCWS has transformed a heritage corner store location in North Fremantle into a vibrant, boutique
wine store with the main focus being on artisanal wines from Australian family-run wineries. They
have worked extensively with local winemakers and host regular guest winemaker nights that seek to
reduce the divide between producer and consumer.
By supporting the WCWS application, Fremantle will see the benefit through increased community
engagement while simultaneously filling a gap in the market for sustainably crafted, organic wines,
beers and spirits that promote a considered drinking culture.

Kind regards,
Jayden Weston
Director

Assembly Yard Pty Ltd
19-21 Montreal Street
Fremantle, WA 6160

21 April, 2022

Department of Racing, Gaming and Liquor – WA (DLGSC)
Gordon Stephenson House
Level 2/140 William St, Perth WA 6000
rgl@dlgsc.wa.gov.au

To whom it may concern,

Re: Letter of Support - Wise Child Wine Store Licence Application

I am writing in support of Wise Child Wine Store’s application for a liquor licence. I fully sanction and
recommend the support of the wine store’s proposition, which will assist in furnishing Fremantle
with a unique inner city focal point that will in turn encourage greater community activation and
positive engagement between residents, visitors and local businesses.
Wise Child Wine Store has transformed a heritage corner store location in North Fremantle into a
vibrant, boutique wine store with the main focus being on artisanal wines from Australian family-run
wineries. They have worked extensively with local winemakers and host regular guest winemaker
nights that seek to reduce the divide between producer and consumer. More importantly James and
Lucy are wonderful communicators within the local wine scene providing excellent service to local
wine enthusiasts.
By supporting the Wise Child Wine Store application, Fremantle will see the benefit through
increased community engagement while simultaneously filling a gap in the market for sustainably
crafted, organic wines, beers and spirits that promote a considered drinking culture. In addition,
creating in-fill opportunities for fantastic shop front options in a tough time for Fremantle as our
new Mayor Hannah pushes to develop a wonderful city scene in a post pandemic environment.
Yours sincerely,

Samuel Davies
Co-Founder

Stackwood
10 Stack St
Fremantle WA 6160
To: Racing, Gaming & Liquor
Re: Letter of Support - Wise Child Wine Store Licence Application
To whom it may concern,
I am writing in support of Wise Child Wine Store’s application for a liquor licence. I fully sanction and
recommend the support of the wine store’s proposition, which will assist in furnishing Fremantle with a
unique inner city focal point, that will in turn encourage greater community activation and positive
engagement between residents, visitors and local businesses.
WCWS has transformed a heritage corner store location in North Fremantle into a vibrant, boutique wine
store with the main focus being on artisanal wines from Australian family-run wineries. They have worked
extensively with local winemakers and host regular guest winemaker nights that seek to reduce the divide
between producer and consumer.
By supporting the WCWS application, Fremantle will see the benefit through increased community
engagement while simultaneously filling a gap in the market for sustainably crafted, organic wines, beers and
spirits that promote a considered drinking culture.
Kind regards,
Emma Williamson
Director

10 STACK STREET
FREMANTLE WA 6160
IG @STACKWOOD_
FB STACKWOOD_

E INFO@STACKWOOD.NET.AU
STACKWOOD.NET.AU
ABN 21 357 456 046

