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Public Interest Assessment  
Form 2A 
Under the Liquor Control Act 1988 (LC Act), the Director of Liquor Licensing (DLL) has 
the discretion to grant or refuse any application if the DLL considers this to be in the 
public interest.1 The DLL requires certain applicants to fill in this Public Interest 
Assessment (PIA) form and provide supporting evidence that their application is in the 
public interest.2 If you are applying for the grant of any of the following licences, or the 
removal of one of these types of existing licence to another premises, you will need to 
complete a PIA to provide evidence that your application is in the public interest: 

• hotel/hotel restricted 
• tavern/tavern restricted 
• liquor store 
• nightclub.3 

A PIA is also required if you are applying for an extended trading permit for extended 
hours, which has a duration of more than 3 weeks4, or for a temporary bar (refer to the 
Temporary bars policy). The DLL may also ask for a PIA to be prepared as part of any 
application under the LC Act, and will ask for one if it would assist in deciding whether 
the grant of the application is in the public interest. 

The DLL will consider the following factors when determining whether granting the 
application is in the public interest, but this list is not exhaustive: 

• the harm that might be caused due to the use of alcohol   
• whether there might be a decrease in the amenity, quiet or good order of 

the locality  
• whether people who live or work nearby might suffer offence, annoyance, 

disturbance or inconvenience  
• how it might affect tourism, culture and the community.5 

The level of detail required will be unique to each PIA. If you do not provide enough 
information, your application might not succeed or you might be asked to provide 
further information.  

 
1 LC Act s33(1).  
2 LC Act s38(3).  
3 Liquor Control Regulations (LC Regs) r9EA. 
4 LC Regs r9F. 
5 LC Act s5 and s38(4). 

https://www.dlgsc.wa.gov.au/department/publications/publication/temporary-bars
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Your completed PIA will be made publicly available and may be advertised on the 
DLGSC website, allowing the community an opportunity to make submissions on it. 
Because it will be made public, do not include sensitive or personal information on this 
form. You can complete this PIA by taking a common-sense approach and you don’t 
need a lawyer or a consultant to fill it in. The PIA form is a guide, and it is up to the 
applicant to satisfy the DLL that their application is in the public interest. If you do not 
have enough space, attach extra pages or prepare a separate submission. If you prepare 
your PIA as a separate submission, please refer to each of the question numbers on this 
form, so we know what question you are responding to. Lodge this form by submitting it 
with your application at portal.dlgsc.wa.gov.au 

Part 1 — Application details 
Applicant name:  Gru Veneto Pty Ltd 

 
  
What licence or permit type 
are you applying for? 

Tavern Licence 
 

Are you applying for: ☒ New licence 
☐ Removal of existing licence (which licence/permit 
type) [Type here] 

Premises trading name:  
Mummucc’ 

  
Address of proposed 
premises: 

Shop 6, 48-56 Grantham Street, Wembley, WA 6014 
 

  
If you are lodging an application for an extended trading permit for extended hours at the 
same time as an application for the grant of a licence, you should submit separate PIAs 
for each. This is because the information required for each may be different and the DLL 
may approve the licence but not the extended trading hours. 

 

 

 

 

 

https://www.dlgsc.wa.gov.au/racing-gaming-and-liquor/liquor/liquor-applications/advertised-applications
https://www.dlgsc.wa.gov.au/racing-gaming-and-liquor/liquor/liquor-applications/advertised-applications
https://portal.dlgsc.wa.gov.au/
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Part 2 — Manner of trade 
Please provide enough information for us to understand how you are intending to run 
your business, so we can understand the impact it will have on the community and the 
potential for it to cause alcohol related harm. 

2.1 What is the proposed manner of trade and your target client base? 

Mummucc' will continue operating as a unique, high-quality neighborhood tavern, 
maintaining the same infrastructure and character of trade. There will be no changes to 
the venue’s layout, capacity (61 patrons), or storage facilities. Our focus remains on 
offering exclusive, limited-release wines and beers, many of which are imported and 
sourced on allocation, making them rare and unavailable in typical takeaway outlets. 

During the COVID-19 pandemic, we were granted an occasional liquor licence to 
allow the sale of liquor with a takeaway or delivered meal, which allowed us to sell 
these premium products for off-premises consumption. This was a well-received 
success, and our customers came to rely on this service. The tavern license helped us 
support our local community during a challenging time, offering products that could not 
be sourced from larger retail chains. 

Mummucc' distinguishes itself from mass-market retailers like Coles and Woolworths 
by focusing on premium, hard-to-find products that cater to a discerning clientele 
seeking quality over quantity. Our patrons include local residents, visitors to Wembley, 
and those who appreciate bespoke, high-end beverages not available from large 
competitors. 

This tavern license will allow Mummucc' to offer packaged liquor for off-site 
consumption without the requirement of a meal purchase, catering to the growing 
demand for takeaway options. While this service will expand our offerings, it will be 
integrated without altering our current operations, increasing capacity, or expanding 
storage. Mummucc' will continue to provide a unique, high-quality product range for off-
site enjoyment, all while maintaining its intimate, high-end customer experience that 
enhances the local market. 

2.2 Describe the premises/proposed premises. Include a map of the locality and a 
floor plan detailing the nature and layout of the premises, highlighting the unique 
aspects of the proposed facility. What is the maximum number of patrons permitted on 
the premises? How will the proposed premises contribute to the streetscape and 
atmosphere of the area? 

Mummucc' is located in the Grantham Street Local Centre, Wembley, within a small, 
bustling commercial hub. The venue features a well-designed, intimate space with 
seating for up to 61 patrons, including an alfresco section. Mummucc’s design 
enhances the local streetscape, contributing positively to the area's atmosphere. 
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Mummucc' is not just a typical venue; it offers a curated selection of premium, rare 
wines and beers, which are not available at other outlets in the locality. By providing 
these limited-edition and hard-to-find products, Mummucc' significantly raises the 
bar for local hospitality, attracting not just locals but also visitors from outside the area 
who seek out these unique offerings. 

Maximum number of patrons permitted on the premises: 61 

 

 

2.3 If you intend to sell packaged liquor, give the names and addresses of all 
existing licensed premises within the locality. The LC Act puts limitations on how 
many packaged liquor premises can be in a certain location. Refer to Outlet Density — 
Packaged liquor premises for more information. 

In the 2km radius around Mummucc', the following licensed premises are currently in 
operation: 

1. Wembley Hotel – 344 Cambridge St, Wembley, WA 6014 

2. BWS Wembley – 350 Cambridge St, Wembley, WA 6014 

3. Herdsman Lake Tavern – 33 Herdsman Parade, Wembley, WA 6014 

None of these outlets provide the exclusive, limited-release wines and beers that 
Mummucc' offers. Mummucc’s offerings include imported, hard-to-find products 
often available only on allocation, which distinguishes it from other local liquor outlets 
that primarily offer mainstream products. 

Part 3 — The profile of the local community 
The better you capture the characteristics of the local community, the better the DLL 
will be able to understand the potential impact the grant of your application could have 
on the public interest. Your local government may have information about the area 
around the proposed premises, and you should seek useful data and statistics from a 
variety of sites, such as: www.police.wa.gov.au/crime/crimestatistics and 
www.abs.gov.au 

You need to provide profile information from the locality that is within a certain distance 
to your intended business. If your intended business is:  

• within 15km of the Perth CBD, the locality is a radius of 2km of it 
• anywhere else (unless remote), the locality is a radius of 3km of it 

https://www.dlgsc.wa.gov.au/department/publications/publication/outlet-density-of-packaged-liquor-premises
https://www.dlgsc.wa.gov.au/department/publications/publication/outlet-density-of-packaged-liquor-premises
http://www.police.wa.gov.au/crime/crimestatistics
http://www.abs.gov.au/
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• in a remote area, you should make a submission on what the appropriate size 
of the locality should be. Remote areas are those where the nearest town is 
at least 200km away and Perth is at least 400km away. 

If you think the above definitions of locality are not appropriate for your intended 
business, make a separate submission on what you think the size should be.  

3.1 Please outline the population characteristics in the locality. Helpful 
demographic information will include the total population, estimated population 
growth, average age, income and employment status, and the type of people who live 
and work in the community. 

 

The locality around Mummucc' includes the suburbs of Wembley and surrounding 
areas. According to data from the Australian Bureau of Statistics, Wembley has a 
population of approximately 11,000 residents, consisting primarily of working 
professionals and families. The median age of the population is 36, and the area boasts 
a higher-than-average household income. The locality is primarily residential, with small 
commercial hubs like the Grantham Street Local Centre providing services and dining 
options. 

Mummucc' has played a significant role in raising the profile of the area by being 
recognized as a Top 20 Wine Bar and Top 100 Venue by the WA Good Food Guide. The 
venue’s exclusive offerings of limited-release, imported wines and house-made 
beers, which are not available at any other outlets in the locality, have attracted both 
local residents and visitors from surrounding areas. This has significantly enhanced the 
local hospitality landscape and contributed to the area’s vibrancy. 

 

3.3 List the community buildings in the locality If any of the following are in the 
locality, please provide their names and addresses: schools and educational 
institutions, hospitals, hospices, aged care facilities, churches/places of worship, drug 
and alcohol treatment centres, short term accommodation or refuges, childcare 
centres, or a local government. 

Within the 2km locality of Mummucc', the following community buildings are present: 

• Wembley Primary School – 41 Grantham St, Wembley, WA 6014 

• Holy Spirit Catholic Church – 2 Keaney Pl, Wembley, WA 6014 

• Cambridge Library – 99 The Boulevard, Floreat, WA 6014 

• Wembley Community Centre – 40 Alexander St, Wembley, WA 6014 

• Lake Monger Recreation Club – 144 Gregory St, Wembley, WA 6014 
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These buildings are an integral part of the local community, and Mummucc' has 
maintained a positive relationship with residents, businesses, and institutions in the 
area. The venue operates with a strong commitment to minimizing disturbances to local 
residents and institutions while contributing to the local economy and community life. 

 

Part 4 — Minimising the potential for alcohol to cause 
harm 
Excessive consumption of alcohol can cause health problems, increase the risk of 
accidents and contribute to societal problems such as domestic violence. You must 
demonstrate how the responsible conduct of your business will minimise the potential 
for alcohol to cause harm. This could be through promoting a culture of responsible 
consumption of alcohol amongst staff and patrons, having strategies to prevent alcohol 
being served to juveniles, discouraging rapid or excessive consumption of alcohol, 
being alert for signs of intoxication and not serving drunk people. 

4.1 What strategies will you use to minimise harm from the use of alcohol? 

Mummucc' has a strong commitment to minimizing alcohol-related harm. Our harm 
minimization strategies include: 

• Responsible Service of Alcohol (RSA): All staff are RSA-certified and trained to 
manage alcohol service responsibly. This includes strict refusal of service to 
intoxicated patrons and ensuring all customers consume alcohol in a safe 
manner and that ALL Patrons will be required to present identification for 
takeaway wine beer and liquor 

• Exclusive Product Offerings: The nature of our limited-release, premium 
products encourages responsible consumption. Our high-end offerings, many of 
which are imported on allocation, are designed to be enjoyed for their quality, not 
for rapid or excessive consumption. 

• No Amplified Music: Mummucc' does not provide live or amplified music, 
ensuring a calm and controlled environment that minimizes disturbances and 
promotes responsible drinking. 

• Patron Monitoring: Staff closely monitor patron behavior, and any signs of 
intoxication are handled promptly, with services such as safe transport options 
provided to ensure patrons leave safely. 
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Part 5 — Impact on the amenity, quiet or good order of the 
locality 
A well designed premises will make it easier to prevent negative impacts on the locality. 
For example if a premises is:  

• in good repair, well lit, with operational CCTV and designed to allow passive 
surveillance of areas such as the car park and entrances, it will tend to 
discourage anti-social behaviours such as vandalism or crime 

• designed with sufficient parking and with good transport options available, it 
will allow patrons to leave the area quickly rather than potentially 
inconveniencing the neighbours 

• provided with sound insulation sufficient for the proposed entertainment, it 
will prevent the surrounds from being exposed to unacceptable noise.  

5.1 How will your premises design protect the amenity, quiet or good order of 
the locality? 

Mummucc' is designed with the aim of enhancing the amenity of the Grantham Street 
Local Centre. The premises are well-maintained, well-lit, and equipped with CCTV 
surveillance to discourage anti-social behavior. The layout promotes a welcoming 
environment while ensuring that patrons can be closely monitored. 

The venue’s focus on premium, limited-release products like exclusive Italian wines 
and house-made beers, which are not available elsewhere in the locality, contributes to 
an atmosphere of quality rather than quantity, reducing the likelihood of excessive 
drinking or disturbances. Furthermore, Mummucc’s design includes sound insulation to 
minimize noise impact on surrounding residences, ensuring that the quiet and good 
order of the locality are preserved. 

 

Part 6 — Impact on the people who live or work nearby, 
and whether they might suffer offence, annoyance, 
disturbance or inconvenience 
You need to demonstrate how your business will be a responsible member of the 
community and minimise negative impacts on the people who live or work nearby. For 
example, this could include: 

• keeping the premises and surrounds clean and tidy, monitoring patron 
behaviour and discouraging anti-social behaviour  
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• ensuring that any entertainment is in keeping with the locality, that those 
present are within the allowed accommodation numbers and licensed crowd 
controllers are used if required 

• asking departing patrons to keep the noise down so they do not disturb the 
neighbourhood 

• being responsive to any complaints from neighbours and working with them 
to resolve issues. 

6.1 What actions will you take to minimise the impact on people who live or 
work nearby? 

Mummucc' has built strong relationships with its neighboring businesses and residents. 
To ensure that our operations do not cause offence, annoyance, or disturbance, we 
implement the following measures: 

• Clean and Tidy Premises: We maintain a clean and tidy venue, both inside and 
outside, ensuring that it complements the overall appearance of the local 
streetscape. 

• Noise Control: No amplified music is played on-site, and patrons are reminded 
to leave quietly, especially in the evening, to minimize disturbances to nearby 
residents. 

• Patron Behavior Monitoring: Staff are trained to monitor patron behavior and 
prevent any anti-social actions, both within the venue and in the surrounding 
area. Our focus on high-quality, limited-release products encourages a more 
refined and relaxed patronage, reducing the risk of disruptive behavior. 

• Community Liaison: We have established a community liaison point, ensuring 
that we respond promptly to any complaints or feedback from nearby residents. 

 

Part 7 — Impact on tourism, culture and the community 
When making licensing decisions under the LC Act, the DLL is required to consider the 
proper development of the liquor industry, the tourism industry and other hospitality 
industries in the State.6 This is your opportunity to expand on how the grant of your 
application would result in positive developments to tourism, culture and the 
community. This could include increased local employment opportunities, the 
provision of unique entertainment or food options, and the creation of new leisure 
opportunities in the area.  

 
6 LC Act s5(1)(c).  



Form 2A 
9 

7.1 Are there any tourism, cultural and community benefits that would result 
from the grant of your application? 

Granting the tavern license to Mummucc' would provide significant benefits to both the 
local community and the tourism sector. As a highly regarded venue, Mummucc' is 
known for its exclusive offerings of limited-release, imported wines and house-made 
beers, which are unavailable at other outlets in the locality. This distinction makes 
Mummucc' a draw for visitors from outside the area, contributing to local tourism and 
enhancing the cultural reputation of Wembley as a destination for high-quality food and 
beverage experiences. 

Due to the current cost of living and business crisis, we have had to reduce our 
staffing levels, putting financial strain on the business. However, we remain committed 
to offering full-time employment to our staff, and our casual workers are employed on a 
5-day trading week basis. With the grant of this tavern license, we aim to expand our 
team by employing additional staff, including sommeliers and a highly regarded chef, 
to further elevate the quality of our product and service. 

The tavern license would allow Mummucc' to maintain financial stability, creating more 
employment opportunities and offering an even higher standard of service that benefits 
both local residents and visitors. This development would support the proper growth of 
the hospitality and tourism industries in the Wembley area. 

 

7.2 If you have any other information to provide in support of your application, 
include it here. 

In addition to the overwhelming local support from elected officials, residents, and 
neighboring businesses, Mummucc’ undertook a comprehensive survey to further 
validate its tavern license application. The survey was designed to objectively gauge 
community sentiment, particularly concerning the expansion of takeaway liquor 
services. With a high response rate from a diverse cross-section of local residents and 
patrons, the survey results offer strong evidence that the demand for Mummucc’s 
premium offerings extends well beyond on-premises consumption. 

The findings demonstrate the community’s trust in Mummucc’s responsible service 
practices and their desire for a wider range of boutique alcohol options, not available in 
mainstream retail outlets. These results provide clear and objective evidence to support 
the tavern license application, underscoring Mummucc’s role as a key player in the 
local hospitality industry and its contribution to the Town of Cambridge’s economy. 
Below is a detailed analysis of the survey results, which further strengthen the case for 
granting this application. Please see a summary of results below.   
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Survey Findings in Support of Mummucc’s Tavern License Application  

Preamble: Statistical Significance of the Survey Results 

Mummucc’ conducted a community survey designed to assess local sentiment 
regarding its tavern license application. The survey gathered 127 responses from local 
residents, patrons, and members of the surrounding community. This sample size, in a 
localized market like Wembley and its surrounding areas, is statistically significant and 
representative of community attitudes. 

Given the relatively small population of the area, a sample size of over 100 responses 
meets the generally accepted thresholds for achieving 95% confidence levels with a 
margin of error between 5-10%. In statistical terms, this means that the responses 
provide a reliable reflection of the community's views on Mummucc’s application for 
takeaway liquor sales. The survey’s design, using both quantitative (Likert scales, 
multiple-choice questions) and qualitative (open-ended responses) methods, further 
enhances the validity of the findings by ensuring a comprehensive understanding of 
community perspectives. 

These results are robust enough to demonstrate community demand, support, and 
confidence in Mummucc’s responsible service of alcohol. Below is a detailed 
breakdown of the findings, demonstrating public support for the tavern license. 

 

Key Findings 

1. Regular Visitation and Customer Loyalty 
The survey indicates that 58.3% of respondents visit occasionally, while 33.9% 
visit monthly, demonstrating that Mummucc' enjoys consistent patronage. 
Regular visitation is a strong indicator of customer loyalty and Mummucc's 
central role in the community. 

o Reference: Consistent engagement from the same community members 
is often seen as evidence of a well-established business with a loyal 
customer base (Groves et al., 2009). 

2. High Interest in Premium Liquor Products The community shows strong 
interest in the premium, limited-release liquor products that Mummucc' offers: 

o 81.9% of respondents expressed interest in limited-release wines. 

o 82.7% are interested in imported wines and beer, while 55.9% favor 
craft beers, and 35.4% value exclusive spirits. 
This indicates that Mummucc’ is catering to a niche that is not satisfied by 
mainstream outlets, further validating the demand for a tavern license. 
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o Reference: Specialty businesses that serve niche demands can enhance 
customer loyalty and build a strong brand identity (Fowler, 2013). 

3. Importance of Unique, Premium Offerings 
46.5% of respondents rated it "extremely important" for Mummucc' to provide 
premium, limited-release liquor products that are not available at larger outlets 
like Coles or Woolworths. 30.7% considered it very important. This further 
underscores Mummucc's role in offering boutique products that are otherwise 
unavailable in the area. 

o Reference: Offering specialized products not available in mass-market 
outlets strengthens a business’s competitive advantage and fosters 
strong community ties (Cochran, 1977). 

4. Minimal Concern About Alcohol-Related Harm 
A majority of respondents (97.6%) reported having no concerns or only slight 
concerns about alcohol-related harm arising from Mummucc’s takeaway sales. 
This shows significant public trust in the venue's responsible service practices, 
in line with the Liquor Control Act 1988. 

o Reference: When assessing alcohol licensing, public trust in harm 
minimization strategies is a critical factor (Denzin, 2012). 

5. Confidence in Responsible Service 
96% of respondents expressed high confidence in Mummucc's ability to serve 
alcohol responsibly. This reflects community assurance in the venue’s 
compliance with responsible service of alcohol standards, particularly regarding 
takeaway sales. 

o Reference: Community confidence is often seen as an essential measure 
of a business’s readiness for expanded responsibilities such as takeaway 
alcohol sales (Western Australia Government, 2024). 

6. Support for Economic and Community Benefits 99.2% of respondents 
believe that granting Mummucc’s tavern license would benefit the local 
community and economy. Respondents highlighted the venue’s positive 
contributions to the local tourism and hospitality industry. 

o Reference: Supporting local businesses that provide unique products 
aligns with the objectives of the Liquor Control Act 1988, which aims to 
cater to consumer demand while supporting economic growth (Australian 
Bureau of Statistics, 2023). 

7. Unanimous Support for Takeaway Liquor Sales 
When asked directly, 100% of respondents supported Mummucc’s application 
for a tavern license to sell takeaway liquor. Respondents consistently pointed to 
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the value of having access to limited-release, high-quality products in their local 
area, further validating the need for expanded services. 

o Reference: Public support for takeaway alcohol sales is crucial in 
applications for expanded liquor licenses, as it demonstrates clear 
consumer demand (Groves et al., 2009). 

 

Conclusion 

The survey results provide clear, objective evidence of public demand for Mummucc's 
takeaway liquor service. They demonstrate strong support for granting the tavern 
license, with respondents expressing confidence in Mummucc’s responsible service 
practices and its role in enhancing the local economy. The overwhelming support for 
takeaway liquor, coupled with the demand for unique, boutique products, solidifies 
Mummucc's case for receiving the license. 
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Part 8 — Declaration 
I declare that the contents of this document and attachments are true, correct and 
complete and that I have made all reasonable inquiries to obtain the information 
required. 

I acknowledge that under section 159 of the Liquor Control Act 1988 it is an offence to 
provide false, misleading or incomplete information in this document. 

Signature of applicant/s Date 

 
Signature of applicant/s Date 

Signature of applicant/s Date 

Signature of applicant/s Date 

25/10/24

25/10/24

https://www.abs.gov.au/
james
Pencil
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